WHAT THE SHORT-SHORT 
STORY DEMANDS 


STEWART BEACH 


GOLDEN AGE FOR TV WRITERS 


AL PERKINS 


J. Charles Davis, 2nd, on How the 
Beginner Can Break into Print 


Reading Newspapers for Profit... Books 
for Writers ... Fiction for Redbook and 
Other Magazines... Contests 


Market List: 
Short-Short Stories 


AUTHOR 
JOURNALIST 


Here is ONE PUBLISHER Who 
Guarantees National Advertising 


for Every Book! 


Before you submit your manuscript to a 
publisher, find out if he guarantees and 
specifies National Advertising for your 
book . . . as Pageant Press does! 


Our advertiserrents in book review sec- 
tions such as The New York Times, New 
York Herald Tribune and Saturday Re- 
view go into millions of homes and result 
in bringing your book to the attention of 
a wide public. In addition, for books of 
particular interest to certain groups, we 
advertise in specialized publications such 
as Presbyterian Life, Navy Times, Chris- 
tian Herald, Sports Digest, Bridge Bulle- 
tin, Profitable Hobbies and many others. 


Other Pageant Press advantages: 


Lower Subsidies . . . Our subsidies average from 
25 to 30% lower than firms which do not 
offer advertising, reviews or publicity 

Higher Royalty . . . Over 300% higher than 
royalty publishers 

Longer Saves Life . . . We keep your book alive 


for at least two years, unlike other publishers 
who arbitrarily reserve the right to suspend a 
book on 60 to 90 days’ notice! 


Your Book Published for Fall and Christmas 

the biggest book-buying seasons of the year! 
Send Us Your Manuscript Now. Our editors will 
read it carefully and report within one week 
regarding its merits, possibilities and cost. No 
obligation. 


How to get 


YOUR BOOK 


It pays off in ROYALTIES 


If you have a good selling book our 40% 
royalty will mean a great deal to you. Nine 
of our new authors have already earned 
$18,750 


$4500 to John Lavin for A HALO FOR 
GOMEZ 


$1300 to Margaret Lynch Capone for SO 
YOU'VE JOINED A CLUB. 


$2100 to Sidney Silodor for SILODOR SAYS 


$750 to Lans Leneve for sale of reprint 
rights to HELLO, SPORTSMEN 


$1900 to Bob McKnight for STRAIGHT, 
PLACE AND SHOWDOWN. 


$2600 to Jay Little for MAYBE TOMOR 
ROW 


$2200 to Dr. Rolf Alexander for CREATIVE 
REALISM also, British rights sold 


1000 books sold before publication of WISE 
OR OTHERWISE by Dr. Maurice Sachnoff 
($1000 royalty). 


2000 books sold before publication of FEAR 
NOT MY SON by Jack Piner ($2400 royalty 


** FLASH ** 


$1600 CONTEST 
FOR BEST BOOKS OF 1956 


Ten cash prizes. We are looking for 
new talent and possible best sellers. 
Write for simple rules. No entry 
fee. Send manuscript to: 


Seth Richards, Publisher 


Gomiced FREE BIG BOOK fully explains Pageant Press’ successful 
ee © Promoted plan that has helped over 500 authors to win recognition 
| Distebuted Hy Tells why books are rejected . . which books to publish 
I . how to type manuscript . how to proofread... 

how to protect your royalties and subsidiary rights . 


and 1001 other suggestions to beginners and professionals 
Absolutely FREE. Write Today. 


PAGEANT PRESS INC. 


130 West 42nd Street Dpt. AJ5 New York 36, N. Y. 
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How To Stop Wishing 
and Start Writing 


FREE Book Tells How You Learn at 
Home to Write More Salable Material 


Let's face facts: (1) editors are scrutinizing manu 
carefully than ever before; (2) some 


Scripts 
selling more ma 


Writers are 
terial at Jigher rates than ever before. 


earning good money 


If vou're not getting vour share of editors’ 
checks, it may not be because vou lack talent, but 
that vou need to Know more about the professional 
devices and techniques that editors look tor. That 
is the kind of home-study training Palmer Institute 
has rendered for 30 years to help writers find the 
most direct road to success and recognition. 


Your simple, direct approach to the problems 
that confront a writer, your lucid exposition of 
how to plan and construct the finished story, were 
writes Graham Doar 
whose articles have appeared in Post, Collier's and 


of cnormous value to me,” 


other top-pay magazines. Other famous authors 
who endorse Palmer Institute include Rupert 
Hughes, Katherine Newlin Burt, D. H. Johnson, 
the late Ruth Comfort Mitchell, and many others 


Free Book Tells How 


Io learn more about vour opportunities as a 
ind how Palmer Institute's proven home 
you, send tor free typical 
lesson package and 10-page book, “The Art of 
Writing Salable Stories.” which explains Palmer's 
unique method of training for highest pay in all 
fields: short novels, mysteries, radio- ITV 
scripts, feature No obligation. No sales 


man will call 


Writel 


study training mav help 


SLOTIES 
articles 
Send today 


Palmer Institute of Authorship 


Approved: National Home Study Council Since 1917 
Mead} 1680 N. Sycamore, Desk G-56 — 
The Art Hollywood 28, California Veterans 
Mail This Reminder Coupon or Send Postcard 
Stories 


Paimer Institute of Authorship 
oA 1680 N. Sycamore, Desk G-56 
Hollywood 28, Calif. 


we 
f me free typical lesson package and 4 

nace ¢t k The Art of Wr g Salable Stories explain 
ng how may increase y income from writing. This 
request confidentia No salesman will call 
Mr 
Mis 
Addre 

; City Zone State 

Please print clearly. Veterans: check here 


7 Another Famous Author 
Endorses Palmer Training 
t 


“kor any one who likes words, tor any one 
who works with words, for any one who reads 
a lot, WORDS AND THEIR WAYS will prove fasci 
nating.” 


New Orleans States 


“One of 
Interesting 


the 
books to 


reach our desk, where 
it is voing to stay too, 
is Kugene H. Sloane's 
WORDS AND THEIR 

The Wash 


ington Post 


WAYS.” 


“A delighthul introduction—simple, direct, 
quictly entertaining —to the use olf words and 
recognition of them powers and limitations.” 
Luthor Journalist 

second reading fascinated this review 
ev.’ —keditor © Publishe) 


At bookstores or $1 postpaid: 


THE OWL PRESS 
ANNAPOLIS, MD. 


BAY RIDGE 


WANTED 
MEN— W OMEN 


TRAIN TO WRITE FOR TELEVISION 


HOME STUDY COURSE 
By Eric Heath 


nt n your wn home ING 


Study rig 
present job while 
WRITING CAREER 

descriptive folder. (Ni 


AMERICAN TELEVISION INSTITUTE 


Dept. AJ. 
98 Stevenson Street, San Francisco 5, Calif. 


preparing for 
WRITE T 


salesmen will call on you 


IT 1S HERE — THE PLOT GENIE 


THE MAGIC PLOT BUILDER! 


Er rsed by leading educ recommer tor 
national by thousa f f 
write al toward the t ket f 
alized PLOT GE ES can furnist 
with c tic [ ts for the st 
emand Romance or Gener« 

hort-Short Story. Detective-Myste nd C 

of these PLOT GENIES is complete in itself 

priced at $10.06 10 scount allowe f 


e entire PLOT GENIE serie 


for th 
Nrite what the editors want. Get YOUR shar 

tors’ check end in your order today for 

GENIE 1 nce Money back if returned within | lay 
f you are not satisfied 


ERNEST E. GAGNON CO. 
Owner and Distributor 
8161 West 3rd St., Dept. A Los Angeles 48, Calif. 


What Readers Say 
New Terms Suggested 

If a writer sent out a story titled “The Lone 
Long Way.” the editor would assume the author 
Was an amateur, or mentally lazy. But the same 
editor publishes his magazine a “short: short 


story.” Why not call all fiction up to 1.500 words 
Any objections: 

Lime and space could be 
four-lettered word, and if 
editors and writers cooperated they might) soon 
prefer SARE to 
velopr 

Belore oll I thank duthor 
and express my sincere appreciation to 
Anvotl for his “Why Writers Are Con 
February issue. We can reread it 
many times with profit. for it will keep alive oun 
faith in ourselves and that story which was written 
heart. 


“brief short stories’: 
\nother 
saved by 


sugveestion 
COMMS at 
“stamped, addressed. return en 
sighing Want to 
Jo 
Charles 
in the 


from ow 
S. Bray 


Pampa, Fla. 


Afraid to Be a Non-Conformist 

Phank vou for my first two issues of just 
received. These issues. which Tam trving to digest 
slowly, are particularly welcome with such articles 
as “What Does It Take to Succeed? 


\ very special thank vou for publishing “Writer, 


Be Yourself” by Charles Angoth-and to Mar. An 
voll for writing it. TE can see that To have been 
raid to be nomcontormist. have believed 
that “conceit” was “bad? —alwavs. have taken it 
to mean one thing to evervone, all the time. In 


Mh 
I feel sincerely Inspired, 
KEEPER 


writing for 1 Angoth has surely practiced 


pre aches 
Leesburg HEE 


Groundhogs, Mules, and the Literary Life 
sorry to sav my supervisor, Max Meowseles 
Happy Hunting Grounds where 
20 You 
nobody to help tangle 
And writ 
letter 


has gone to the 


am sure all good cats Can't imagine 


Chiristmias without a cat 
ind bat shiny balls off the tree 


without a cat in the 


ribbons 
ing isn’t so much tun 
basket. on top of all sorts of eminent autographs 
or sitting firmly on the bed on top of a final dratt 
when it is ime to be petted. 

since your 
about Max the 
Manish eroundhogs 
Legion 
made trrends 
leneth, admired his beautifully 
amined them carefully. 

In fact. | understand groundhogs make 
ful pets, and if don't hurry up and locate 
placement for our Max, afraid shall end 
up with a pet woodchuck in the letter basket 


Ipswich correspondent wrote 
in evervthing 
Vagazme to Henry 
talked to 
feet 


been encountering 
from thre 
Lhoreau 
oat 


hamster 


who with one, 


made and ex 


wonder 


In the meantime, Tam working on the Tale of 
Vax Meowseley, and getting fan mail about mules, 
by wav of the Greensboro Datly News, and the 


last poem Max helped me write. So far, T have got 
almost everything out of this but a mule! 
Regards to the English Max. 
FRAN Mosrrry 


Greensboro, N.C. 
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EXPOSITION 


Dept. 4, 386 Fourth Avenue, New York 16, N.Y. 


May, 


PRESS NUMBER © 


ITION 
EXPOS LE OUTPUT: 


with 234 TIT 
+ 1955 Title 
Analyzed 
WEEKLY) 


Publishers 
Outpul 


(FROM PUBLISHERS’ 
Macmillan 


Doubled ry ith 


ity and Hanoy er 


Garden C 


se) 
Hill qwith Ble ikiston. 
J 


Hot 
Greeye 


and 


osiuion Press - 
Hall sith ‘Allyn & Bact 
Prenuce- 


Edward Uhlan, President of Exposition 
Press Inc., is making a 35,000-mile trip 
covering 73 cities. If you are unable to 
visit New York, write for 1956 Report 
to Authors, which gives complete details. 


Recent News From Exposition 


Textbook Adoptions: Echoes of the Red 
Man by the Illinois Pupils Reading Circle; 
Adventures in Underground Fairylands 
as a supplementary text by the State 
Board of Education of New Mexico; The 
Young Engineer and The Young Scientist 
placed on the Supplementary Book List 
of the Cincinnati Board of Education; Big 
Dog Tiny and Across the Shining Moun- 
tains accepted and placed on the Wis- 
consin School Library List. 


Poetry Sellouts: Me and My House and 
Reflections in a Lotus Pool first editions 
sold out! 


Associated Press (Michigan) ran a 2- 
column story on John T. Nevill’s book 
Wanderings. The first edition should sell 
out next month. 


1956 


PUBLISHER 


$1,000 Writers’ 
Conference Awards! 


If you attend a writers’ conference, or 
plan to join one in the future, write for 
the details of the $1,000 in cash prizes 
and awards that Exposition is offering in 
its annual National Writers’ Conference 
Book Manuscript Competition. 


Exclusive Radio and TV 
Promotion for Poetry Books 


More than 500 radio and television sta- 
tions have agreed to broadcast from our 
books. Programs are aired as often as 
five times a week. Credit is always given 
to the poet, to the title of the book and 
to Exposition Press. Poets now have this 
exclusive opportunity to publish for an 
audience of millions. Write Henry Harri- 
son, Poetry Editor, for details of this 
exciting new plan. 


New Brochure — Free! 


Read the complete story of 20 years of 
successful publishing in our new illus- 
trated brochure, You Can Publish Your 
Book. Contains vital information about 
publishing, publicity, sales, for every 
writer... Write for your free copy today! 


PRESS 


In Calif.: 9172 Sunset Boulevard, Hollywood 46 
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Sell the Scripts 
You Write! | 


WE SHOW YOU HOW 


This most modern teaching method makes it 
possible for you to write more easily, joyously, 
in the full confidence that you are becoming a 
better writer. THE CREATIVE ABILITY DE 
VELOPER is the new, totally different way of 
stimulating and developing writing ability. You 
are helped to know exactly the kind of profes 
sional writing you can do best, and then to 
write articles, stories, verse, TV plays, etc., ac- 
cording to your aptitude. This is the sure way 
to write for pay to express yourself wit 
freshness and vitality the qualities edi- 
tors want 


As never before, you will discover new 
usable ideas. You will write instead of dream 
about it. And amazingly, you will find more 


eneray for writing, progress will be much easier 


“Overcome Inertin—mMake Sales’ 


“On daily assignment for your course, | used 
a news clip. Just writing instead of nebulous 
thinking led to an article bought by New Mex- 
ico Magazine. Daily assignments digging into 
the past brought out a then-now article ac- 
cepted by New Mexico School Review. Arizona 
Quarterly has accepted a story and Stories 
hougtt a juvenile yarn—all trace back to writ- 
ire your C. A. D. daily assignments. Thanks!” 
—Alice Bullock, Santa Fe, N. M. 


Get EVERYTHING you ever want 
FREE ed from a course. Send today for 

the free hook let “Your Wav to 
Successful Authorship “’ that tells you about 
this new plan. 


Use This Convenient Coupon 


The Simplified Training Course 
1819 Gilpin St., Denver 6, Colo. 


Please send me the free booklet; no cost or 
obligation 

Name 

Addres 

City Zone State 


WE CHARGE ONLY FOR SERVICES 


When seeking help ask your prospective critic 
“What have YOU written?’’ Our critic and re 
vision expert has had stories and books put 
lished in ten countries. We offer criticism, re 
vision and market advice on all scripts, especial 
ly book-lengths. We specialize in the little 


known over-seas markets. This is our policy 
NO SERVICE, NO CHARGE. Part of our work i 
with a Government service in fiction our 


standard must be high. Write for information 


or send scripts direct to 


COMMONWEALTH WRITERS’ SERVICE 
817 Granville St., Vancouver, B.C., Canada. 


Stegner: The Full Truth 

It appears to me Wallace Stegner has co 
close to the full truth about writing for any rear! 
in his article, “What Besides Talent? This acy 


summation of the attitudes, both goo 
and bad. which a developing writer expericne 

Mr. Stegner’s comment contains many oft! 
clearest: statements of advice it has ever been m 
privilege to read especially concerning achrevin 


notice and worthiness 
Lenow City, Penn J. 


Wallace “What Besides “Talent Is 


superlative 


Steguer’s 
stutl! 
Wo O'Rei 


Chicago, Tl 


She Listened—and Sold 

Dhank vou, thank vou, thank vou. for Mir Lich 
erman’s article in the March issue, “Where to Find 
biller Material.’ listened carefully to my 


and came up with a Perfect Squelch. which the 
Evening Post bought tor STOO] To was seo 
excited Tran my washer without any clothes in 
and put starch in the dishwasher 

Short. article sold to thre 
Vercury. Why didn’t find out about this filles 


business soomer: 
Betty Kort 
Normandy, Mo 


Panning the Serious 


Mister Editor. got a real out o 
jection Guaranteed” by Richard Sargent \ litt 
panning now and then is good tor peop 
all too muchly inclined to take themise! 
ously! 

GRACE hk ttt 
Reedpoint, Mont 


A Young \Yriter Answers 


Re “The Beginner's by ( 
Clara Patterson in the February / 
Doubtless Miss Patterson thas done 
vice for all us young riters. So 
have to address our Shre 
be deafened by the clanging ot ut 
or blinded by our rosy glow 
Nevertheless. feel s! isl 
is the voung writers she writes about. § 
prides hersell on hea | 
will not object to my statement 
hither my writers’ grotup ois abnormal on 
Ones she has been iddressine In Wis | 
would favor the abnormality Some of the preces 
I have read fairly knock my no Hh. Svanbolisn 
Isanounknown art—-except perhaps im their poets 


They feel that the way to be direct is to be direct 
hem would b 


pages of directness. Most of 1 
overpoved to push story, the P so that 
they'd have some money to jangle in them jeans 
They d to ther ov 
concept ot realism. Sati toa chance Most 


of them have crew cuts. Ani ev ure sentimenta 


before being cvnical. Tf one true ovnic were even 
admitted to our circle. | would kiss him on bot! 
bearded cheeks 

I am sure that even Catherine Clara P 


AUTHOR 


JOURNAL IS 


does not believe that editors weigh cach prec 
logically and objectively. The editors she knows 
may. 

Was Catherine Clara Patterson ever a student: 
So far haven't heard anvone project. the pro 
fessor into the editor. 


W. 
Berea College, 
Berea, 


ky. 


Sold: 2,008 Manuscripts 

Move over. Alfie! You've done fine with fo /! 
Pye just sold my 2.008th) piece—largely through 
fo J. True, the first issue I wasn't but 
was Student Writer published by Willard Hawkins 
My omother, Mrs. Laura Reid) Montgomery, sub 
scribed to it and never missed an She sold 
than 2.100 short stories, serials, and feature 


saw 


ISSLIC 
articles before she passed away five and a half vears 
avo. The checks continued to come 

Ponever have quite caught up with her 
time—and 42 J/—and I'll get 


in lone alter 
shre died 
even vet but give me 
there vet! 


MONTGOMERY 


Plano. 


Chicago Writers’ Group 

\ group of us who have attended several semes 
ters of instruction in YWOA have formed 
a writers’ workshop mecting at the Loop Center 
YWOA, 599 Monroe St Meetings are 


( Lasse ‘ 


Chicago 


on kridayv evening, 6:15-8:15. We would like any 
one (male or temratle to Jorn us who has some 
writing Knowledge and is beginning to turn out 


like to 


Interested 


and would 
jorn im the Anvone 
mas contact Miss Beatrice Campbell or me 


Mrs.) A. Warter 


pts prose ol POCUry 


group discussions 


( hicave 


Wanted: Program Material 
Our writers’ Club is interested in obtaiming fresh 
material for our programs and would like to get 
in touch with other writers’ clubs 
Mrs.) Low Dare 
Route 2. Box 446 


Birmingham 9 Ala 


From a Belgian Journalist 
\ Belgian journalist would like to exchange 
Inagazines with colleagues abroad. Correspondence 


will also be appreciated. 
( G. SEGERS 
Rue Somme 67, 


Antwerp, Belgium 


Derleth Is Wonderful 

Mr. August Derleth’s articles are wonderful be 
vond words. After reading through fo]. it was 
turned and lett open on this page whenever an arti 
cle of his was published. T have kept his series. His 
students must have found his lectures most: bene 
fetal 

I have read two of his books that are in our local 
library. I informed our librarian of my delight in 
his work. She is going to find out if more of his 
books Way be added. 
Mrs. H. R. 
Lipp City, Ohio 


May, 


1950 


Which Course 
ives Me 
he Most For 
My Money? 


In A Writing Course ... As ina Car... 
You Look For Two Things: 


Proved Performance and Economy 


NYS gives vou both! For 20 years we have been proving 
and to. sell 


that beginners can be taught to write 

through a non-academic course designed for sales. We 
will be glad to give vou the stories of many, many 
NYS students who became successtul writers through 


following these assignments based upon the best known 


of all books for writers—and written by the author of 
that book And NYS saves vou monesv! You will be 
amazed at what vou receive; at a tar lower price than 
any comparable Course 
Your Biggest Value in the 
Writing Field Today! 

The famous NYS course is now doubled in size and 
scope. You receive complete training fiction and 
non-fiction both divisions in a single big. rich 
generous low-priced course of training. brings 


vou a total of 52 
clude extra-curricular 

with no word limitations on the 
And NYS 


more personal criticism and guidance than vou can ex 


planned writing projects which in 
articles, or books 
assighninents them 
you far 


stories, o1 


selves vou! instructors will give 


pect elsewhere at any price 


Valuable Instruction Book Free! 


Lhe tree booklet, “Writing For a Well-Paving Career,” 
will be of great value to vou. Simply till out and re 
turn the coupon below. and it will be sent to vou 


without obligation by this long established and success 


tul course 


THE NEW YORK SCHOOL OF WRITING 
| Dept. 168, 2 East 45th Street, New York 17, New York | 
FREE WRITING | 


end me At booklet 


t Obligation 
A WELL-PAYING CAREER 


FOR 


| 
| 
| | 
| we | 


Sell In Three Months 
Or Money Back 


If You Can Write Correct English— 
You Can Write Juveniles . . . And 
Sell Within Three Months. 


In past years | have sold some 3000-3500 
stories ... articles... serials 
Now I'm teaching it 


series 


ALSO CRITICISM AND COLLABORATION 


Write for Terms and FREE pamphlet 
“Fundamentals of Juvenile Writing’’ 


Juvenile Books Manuscript Criticism a Specialty 


Will Herman 


1726 West 25th St. Cleveland 13, Ohio 


* 


A client writes “You are the first agent 
ever did anything constructive for me All 
went off on a tangent with beautiful theorie 
of which were practical.’ *(nmame on request 
Novels — Short Stories — Articles — Plays 
Write for Television and radio—Plays read by 
Broadway producers. 
ANALYSIS — CRITICISM — GUIDANCE 
REPRESENTATION 


who 
others 


none 


NEED WE SAY MORE? 


Reading fees up to 5,000 words; ove 0 
and up to 10,000, 75c per thousand 000 
40,000, $10.00; full length novels & p 5.00 
Manuscripts typed, 20c per page turn postage 
with each ms. please Send for 
To The New Writer. 
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NEW YORK LITERARY AGENCY 


910 Riverside Drive New York 32, N. Y. 


SATISFIED WITH YOUR SALES SO FAR? 


If not why not try us? Our friendly, persor 
ice will help you as it has helped ot 

our book sales to the Macmillan C 
best seller 


We need your stories, articles and novels 
Publishers’ demands. 


Fees: $3 for short scripts to 3,000 words 
novels to 70,000 words. Commission: 10 
turn postage required with manuscripts 


MANUSCRIPT BUREAU 


154 Nassau St. New York 38, N. Y. 


Question: 

Two out of every three WWA members 
Writers of America) have appeared in one or more of 
the five Western magazines published by Stadium 
Publishing Corp. Can you name these five magazines? 
(Clue: All five warmly welcome new writers right 
along with these top pro's ) 

(answer on page 30) 


Western 


Contests and Awards 


Lhe Charles W. Follett: Award of $3,000 is of 
fered again this vear. [tis open to manuscripts for 
children, fiction or non-fiction. 

If intended for ages 8-12, the length should) be 
29, 000-30,000 words. If for ages 12-16, the wordage 
should be 10,000-50,000, 

Lhe award consists of $1,000 outright and $2,000 
against rovalties. It is offered annually, 
but will not be made if no work of suthcient merit 
This was the case in the competition 
1955 

Closing date, July Address Wilcox 
1255 S. Wabash Ave... Chicago 5 


| 


Phe Franklin Pierre Davis Contest: offers prizes 
of 55.53, and S2 for poems contributing to every 


advance 


is entered 


that closed) in 


Follett 


Company 


day living 


Poems must be submitted in triplicate, signed 


with name, with the tithe of the poem and 


name of the author ina sealed envelope 
\ddress James Neill 
Oklahoma Citv, Okla 


al pe 


Closing date, December 31 
Northe, 15 8. Robinson St 


| 


Previously Announced 

More detailed information 
of Nuthor & 

Avalon Tnternational 


ten prizes trom 
September | fo]. February 


ATA Foundation, 1421 


ington, 1). ¢ 


Journalist. 


Poetry Contest, 


SOO 


Alpine 
down. Closing date 


1950.) 


loth St. N. W., Wash 
lor published articles and editorials 
improvement S700. S300 


July 10 November, 19 5h 


Central City: Opera’ House \ssociation 
Cleveland Place. Denver 2. Colo.. for a 
plav based on the discovery of vold In Colorado 
$10,000 plus rovaltics fuly 1. 1957 

| 1995 

Harper Prize Novel Contest 
York 16 


Closing date 


on highway 


( losing ite 
1502 


TOM 


Closing date 
January 
19] 
including guaranteed 
June | july, W955 
Vaclea Vagazine 
Canada 
Canadians on 


New 


rovalties 


St 


\ve 
awards of SO.000 each for 
Canadian theme 


date (4 


Poronto 
novels by a 
Continuing Competition—no closing 
January, 1955 

Vodern Re nees, 2061 Fifth Ave New 
16. for true life S1.000 down to STOO 
test Closing every first ate 

Poets 
Haute 
Closing date 


York 
Con 
April 30 


four months 


February, 1956.) 


Club, RED 2. Rox. 639). Terre 
poems to 16) lines, STO, SO. S3 


J]. March, 1956.) 


Study 
Ind... for 
lune 1. (A 


Christian Fiction 
Grand Rapids 6. 

$1.000. $750, $250. 

June, 1955.) 


International 
ake Drive S. 
mvelical novels 
December 


Zonda 
Contest. 1415 
Mich for 


Closing date 


from thre 
stamped self-addressed enve lope 


Rule ot obtainable 


sors. Enclose a 


Conte , spon 
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No Your Book Deserves The Comet Imprint 
UD 


You can receive FREE 
The valuable 10-page booklet, Publishing Your Book 


HERE'S THE STORY ot comple te publishing; it tells 


vou the latest trends in the book industry and shows 


COMET BOOKS REVIEWED 


how we offer the latest and best cooperative pub- NEW YORK TIMES: 

lishing plan. You le bout Comet’s publicit 
sales, editorial. art and order departments. You get Great Symphonies 

to know us and how we produce quality, award- N. Y. HERALD TRIBUNE: 


Bahies Need Fathers, Too 


Winning books in our orn complete publishing plant, CLEVELAND. PRESS, 


and how we produce results through new and mod- Aro 
ern publishing improvements like: SYRACUSE POST-STANDARD: 
Il Mie lo 

NEW! Foreign Representative: John Calder, Pub- PHILADELPHIA INOUIRER: 
lishers of London, with 17 associates throughout the Palace of Dim Night 
world, joins Comet forces to provide additional inter- MILWAUKEE JOURNAL: 

| { ( t A My Pupils And I 
SCFVICES TOT uUthors. LONG ISLAND PRESS: 

COMET’S TWO NEW DEPARTMENTS Prayers 
Pegasus Books: Designed to fill the needs of non- Thorns Of Defense 


HOLLYWOOD CITIZEN: 


ction writers, this university-level category provides 


a distinctive new Comet imprint for the scholar. ATLANTA JOURNAL: 

Bookland Juveniles: ‘This is Comet new juvenile ROC EST R IMEES-U 
department tor authors of children’s books. Take ad- Gountin Echoes 
vantage of the big. booming children’s book market PITTSBURGH COURIER: 


What Ye Sou 


now—with Comet 


COMET. AUTHORS RECENT COMET HIGHLIGHTS 
THE AIR CPB Vice President: ia R. Kaplan interviewed THE 
ON Y NEW YORK TIMES (Jan. 17) and the LONG ISLAND DAILY 


We would be very happs to re- PRESS (Feb. 1 


Ancel Kitty | Katherine| @ THE NEW YORKER interviewed Comet’s Sam Chernobl 
Lounsbun nour morming show, Jan. 1S). 
Gre WMBR-TV e SIOUX FALLS ARGUS-LEADER gave Comet author Inga 
Dickerson Nalt-page spread on new book, Trina 


interview-| @ One million readers saw BELL SYNDICATED COLUMN on 
Elizabet Maddox Huntlev.| Unconventional Prayers, written by Allan A. Stockdal 
What Yo Sow) It was our pleas-1 © Life of St. Josaphat. Martyr of the Union. by Theodosia Bor- 


WRI esky, now catalogued in the CATHOLIC BOOK INVENTORY 

ontact us e The Constant Rebel by Keng Hamada Thats n accepte d by 
the H. W. Wilson STANDARD CATALOG SERIES, buving guide 


OX for school and public libraries 
forward Miss Short’s Two YOUR MOVE! 


COMET PRESS BOOKS DEPT. A] 5 

Mr Pe 200 Varick Street. New York 14 

ld be very happy to interview Please send me, without obligation on my part, a 
his hook. t FREE copy of Publishing Your Book. 
Amazing Mr. Mocker 


l] contact Mi Hamada The NAME 

Constant Rebel) and be happy to Eee 

range for a guest radio appear- ADDRESS 

by this local writer.” KPOA CUTTY ZONE STATE 


\PAy 


| 
| 


What about overnight success? 


te 


In a recent survey, it was established that. whil there have been a few instances of writers who 
hit the top at first trv, most bie-name writers went through a sort of apprenticeship ol twenty to two 
hundred re jections before they be van to make the gerade This is pretty much par for the course. and. if 


it tends to discourage vou. vou might keep the following facts in mind 


Lhe succestul writer's reward, both trom the i ewpornt of py 
least as high as the successful dor tors or lau ers, if not more so 1 or, tie f thre 
four years of high school, four years of colle ge, jouw ears of hone nal ot 
ship, and then take the medical examination. and a wwyer must co throuneh for 
four years of college, and three years of law. and then take th, har examination—but no , 

{ 


of formal education, NO degres mda NO INALION 


This lack of formal requirements ts. of course, the thing that attracts many people to the writing 
licld, but—formal requirements or not—the writer who becomes successtul is the man or woman who 
Is Most Expert in the technique of his profession, in the same wav that the successful lawyer ind doctor 
are experts in thei fields. \nd. since writing technique is as complex wavs ays medical and 


legal technique, It isn’t usually absorbed and put to full use overnight 


You'll achieve greater peace of mind in the writine field if vou cept the fact that ils bound to 
be a tough grind, but worth every minute of it. And, by wav of speeding things alone as much as possi 
ble—through assistance in eliminating the flaws in vour material and getting vour scripts to the right 
markets at the right times—it might be a good idea to consider literar ASSISTANCE We'll 


happy to see some of vour material 


SERVICE: !f your material is salable, we'll sell it to the be st possible markets at best ; ble rate 
over sale of additional rights throughout the world ria lable a ind 
repaired, we'll give you detail-by-detail advice on how to re pair it that you may, withou 
return it to us for sale. And if your material is c mpletely unsalable, we'll tell you why, and aive you pe 
cific advice on how to avoid those errors in future material. We report within two week 


TERMS: PROFESSIONALS If you are selling fiction or articles re jularly to national magazine r have 
sold a book to a major publisher within the past year, we'll be happy to discu indling your output 
straight commission basis of 10 on all American sales, 15 n Canadian sales, and 20 ritisk 
other foreign sales 


NEWCOMERS As recompense tor w rking with beginners or newer writer until you begin t earr 
your keep through sales, our fee, which should accompany material, is five dollars per script for scripts up t 
5,000 words, one dollar per thousand words for additional th usands and final fraction (for exa | 
dollars for a script of 6,895 words): $25 for book of all lengths up to 150.000 w 
150,000 words; $5 for 15-minute television or radic scripts, $10 for half-hour script 
information on stage, syndicate, and other types of material on request. We drop all 
eral sales for new clients. A stamped, self-addressed envelope, please, with all manu Cript 


Scott Meredith Literary Agency, Inc., 580 Fifth Avenue, N.Y. 36 
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WHAT THE SHORT-SHORT DEMANDS 


By SreEWART BREACH 


shortshort 


each 


AM wortied about the future of the 
Some hundreds come into thas 
month. and discouraged that so few—so 
vers few cither ol professional quality or, 


thes possess thre quality ale 


wonder why. May magazine 


of cnough interest to 
publie 
tt receptive market for We 


Cannot run what i most magazines are considered 


O00 to 6.000 words and 
thes 


lull-leneth short stories ol 


fine! the short-short a mecessits Because 


ire so hard to eer we stopped a number of vears 
go the custom of paving less for a short-short than 
Wee pets author 


price for a short-short still we ire 


for a tull-lenetl 
wonder why 


short 


busine so few 


ell. as a writer ol stories 


to hazard some guesses and to state some 


facts. think 


facts first. « 


more useful to state the 


we 


he 
in tell vou bus so few of the 


that ave submitted to us 
heck professional quality 
trite 


understand 


Orts 


shorts! 
mans of then 
sub 


study anal 


) 

Bevond that 

written without the 
| short 


which Is as mecessary toa 


itis to a novel 
cliche of the that an auther 


ibout people he does not know 


classroom 


should mot write 
is only partially true It does not mean that 
Lowriter must Know as persons or types the chat 
writes about—or how could anvone write 
But it does mean that he must 


mind 


hie 
in historical novel: 


understand such characters. Tn his creative 


n authority on the contem 
short-short. Hs 


leading magaznes 


1 
particularly the 

doin thre 

creative writing 
of This Week. which publishes many 
He recentl) edited a col 
This Week's Short 


Short Sto cl ittracte d 


and he is now execu 
onutstand short-shorts. 
lection of these inde the title 


wide attentton 


he must Know what thes think and why thev think 
is they do. And this understanding must appear in 
His StOrs 

Phe fault find most frequently short-short 
manuscripts is that T know the writer has neve 
really thought about the people he hay put in hits 
story. He has produced synthetic Characters his 
mind, compounded out of his reading, but they are 
ever encountered himself. Evers 
thing about the story reflects this lack of vivid con 
tact. And because there is no understanding chat 
lacks life and it lacks reality 
What is more. it lacks the drama and suspense that 
make ereat fiction 

think it as useful 
and think the loo 

short-shorts today are imitative. written as 
COpTEs of short-shorts the writer has read. I do not 
mean to suggest plagiarism. There is no whisper 
of that. Tt is simply that a writer is attracted by a 
certain fy pe of story and sets himself to construct 
one like at And that is the surest wav to produce 
a bad short-short 

What is needed—and wanted—in this fleld is the 
lusty. gusty tale with a rare plot about people who 
really alive. And ton need a story 
to tell. You need the story but vou need also the 
sense of the storv-teller ino the narration, so that 
the reader iy compelled to read your story by the 
promise it otters trom the beginning. Both of those 
qualities the writer must draw from inside himself. 
With apologies to duthor Journalist, none of its 
market guides can ever tell surely what an 
editor will buy editor is a human. be 
ing, too, and always alive to the quality of a fresh 
and original talent. 

Wilbur Daniel Steele. one of the 
short talents, began a story out of a 
minarket-guide direction, and T think it is worth 
quoting it, just to show how the quotation itself 
excites the reader to wonder what is ahead. Here is 
the wav “The Shame Dance” begins: 


no oone he has 


his 


to inquire why this should 
dhiswer is quite Casy. 


COMM this vou 


you 
because the 


ereat American 


Story Once 


“Stories of New York life preferable.” 
Well, then. here is a storv of New York. A tale of 


\\ 
| 


the night-heart of the city, where the vein of Forty 
second touches the artery of Broadway; where, amid 
the constellations of chewing-gum ads and tooth-pastes 
and memory methods, rise the incandescent facades ot 
dancing academies” with their “sixty instructresses.” 
their beat of brass and strings. their clink of dimes 
Let aman not work away his strength and his youth 
Let him breathe a new melody; let him draw out of 
imagination a novel step, a more fantastic tilt of the 
pelvis, a wilder gesticulation of the deltoid. Let him 
put his hand to the Pouch ot Gold. 

It is a tale of this New York. That it didn't chance 
10 happen in New York is beside the port Where: 
It wouldnt help you much if told you. Paar That 
island. TPake an imaginary ramrod into Times Square 
push it straight down through the center of the carth;: 
where it comes out on the other side will mot be very 
many thousand miles wide of the earth-speck in the 
South Seas. Some thousands, yes; but out here a tew 
thousand miles and a month or so by schooner make 
less difference than thes do where the trains run under 
the ground... 


You see? Do vou want to read the rest of it? 
This is not quite fair, because the story ts a long 
one. and no short-short writer Could spare so many 
words of introduction. But Tomake the point to 
show how the story quality enters the writing, en 
tices the reader, and draws him into the narratiy 
Here is a storyteller inviting vou. And even in the 
swiftness of the short-short, vou must stop the re ad 
er. “It isan Ancient Mariner, and he stoppeth one 
of three.” sang Coleridge. Well, T have always 
thought the Ancient Mariner was a very dull tel 
low indeed and “one of three” Is pretty low reader 
ship for fiction in any magazine. But at least the 
Ancient Mariner was frying to collect on audience 
\nd oh, how important it is to collect an audience 

We editors of large-circulation magazines learn 
a secret Which the more strictly literary-minded 
have a hard time accepting. It is that the public ts 
quite capricious its reading habits. Phere are 
no Capurve audiences for magazines. Though a 
housewife mav be lured into a three-vear subscrip 
tion, that Is no promise that she will read the mag 
And the fact that an author has 
fascinating to write Is no guaran 


avine’s fiction 
found his stors 
tee that she will find it fascinating to read It is 
the author's responsibility to make the beginning 
of his storv so exciting that he will compel her at 
tention 

You have a right to ask, “How can this be done: 
And as an editor. I will be the first to answer that 
You must develop the story-te len 
will know. But can 
You must stop 
That is thre 
written 


it is up to you 
in vourself and then 
VIVE VOU Olt thought to chew over 
writing stories and start telling stories 
hidden secret in all the words that are 
about this profession. If vou and could becom 
so fascinated in telling stories that excited us. as 
ourselves, rather than trving, as writers, to Writ 
them. then we should have no trouble in selling 
them. Phe trouble is that many unsuccessful auth 
ors manulacture pieces of writing. but they do not 


you 


spin out storics. 

I sometimes wonder if writers realize how imita 
tive thev are. To be sure (and this is something I 
believe is not sufhciently realized, too). we are liv 
ing at the peak of a long period of writing. Tf vou 
and I had possessed the impulse to write fiction in 
the early eighteenth century, when Danicl Detor 
produced Robinson Crusoe, or in the mid-eight 
eenth century when Samuel Richardson 
Pamela. and Henry Fielding satirized it in bis own 


wrote 


12 


should have been entermg the fretion 
profession when it was in its We should 
have been innovators in type and phrase. Our orig 
inality would have been in pioncering a form, giv 
ing it definition. We should have challenged audi 
ences with something new and exciting 

Phat type of innovation iy long since past. You 
can read back through Scott. for example. and find 
phrases that are cliches today But they weren't 
then. Scott invented them. What we 
minds, producing fresh, exciting fiction 

Phe curious thing to me is that so few of the 
stories Tread in manuscript reflect the temper ol 
today. So many of them might been 
written in L946 or 1936 or 1926 
without an awareness of our veut 


novels, we 


need fresh 


as well have 
Phev are 


People 


written 
Customs change. but our writers do not seize on 
these manifestations of Change in thei stories 

What we need is a whole 
toward the short-short Wi 
stories of “the pertect crime” 
ino one small particular which brings about the 
criminal’s detection. Phat has been done ten thou 
sand times ten thousand times. Why do 
think it is new: We need to sweep out tlh 
tive themes and bring today, with its mew values 
Otherwise I don't see how at 


hew pot ol view 
need to 


that tale of the slip 


sweep out 


Writers 


into the short-short 
Is SUTVIVE 
One type olf 
(though there was a time when it was highly suc 
fool-the-reader story in 
situation is disguised during the entire 
the story for a surprise ending. This will no lone 
do. We won't run this kind of story in Tay 
satisfaction to the 


short-short we must surely discard 


cesstul) is. the 
lene 


because brings no sense ol 


reader. It is a cheat from beginning to end 


strictures need bother no one wl 


of a storv-teller at heart. Tb. lack 


But these 
the real sense 
narration or Vout 


this quality, either im vou 
short-short 


story, vou will not write a 
I} vou have it. fiction 
buy vour stories. 
Is hho touchstone ho connection between thre 
and the editor. Uhis is the lonely and dithcult: pon 
of being a fiction writer 

It is often gust as difficult for the editor 
it is downright bewildering at 
pick out some of the themes ther do | 
buving warm 
writer 


successtul 
editors will love vou and 
wretched thing is that thea 


Inn fact 
riters 


| 


ties 


the experienc ol a @ay charmine 
from a new 
thusiastic telegram asking for 
vein.” And back. after a suitable 
dour. bitter story of frustration which no one watits 
to read. Why? [ think I can give vou thie 
When the writer typed out Stor No. | he was has 
He was telling a story with relish ind pol 
other 


and sending olf an en 


“another in this same 


StOrN 
interval, Comes a 


thisweol 


Ing fun 
sonal enjovment. But he manufactured: the 
ind it was a counterfeit of life rather than aire 
flection of its reality. Why. though, 
to write out of an entirely different mood hic 


cannot eive vou 


did lie 


answer to that one 


Pam leading up to is that a writer should 


concentrate on the kind of story he ts happiest 
in telling. It may be in a light vein, at may be the 
SUSpEnse SLOTY, it mav be serious and even somber 
But if it “feels good” when itooccurs to him ind 
when he is at his type writer, then it i what he 
ought to be doing. 

And it that writers 
more from the experience of their successes ane 


| 


failures than thev seem to. [Continued on Page - 


seems to me could 


profit 
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TELEVISION: .1 Golden 


By At. PERKINS 


lois not too soon to look into the crvstal ball 
I and (although prophesving of any Kind ts al 
make the statement that 1956 
like thre prosperous that 
television ever enyoved and. that 
but the beginning of a Golden 
\eo for the proficient: writer 


ange 
looks 


writers for 


lreads 
have 
this vear will be 


and figures about 
mnuadl list of treelance tele 


| have 


In eatherme facts 
their needs for thre 
markets which I 


following surprising and gratits 


programs 


Vision Issue cach season 


the 

will be ree 
than (and) perhaps 
dramatic television pro 
Lol scripts all of 


need 


the tall of this vear, there 
ho fewer 
full-hour 
them 


thousands of dol 


itt 

ind able to par 
or any script they can use 

Within three vears, 

be so arranged that plays on television, like 

movies and will run net 

an hour. or an hour 

tS required fon thre 
three-hour filin 

broken the ie im this 


broadcast 
on the STALE 


and 


Olivier 


vithin three vears or less, fees of SOO 


an original 
Accept d 


Thre late 
S29.000 


single perhormance ol 
on television will be an 
OCCUPCTICE 


ert | Sherwood, received 
though the 


critical enthusi 


oduced did ire 


ones 


nase 


turally the bie fees 
he already 
professional “EV 


is and will continue to 


established incl 
own playwrights thre 
neweoomer 
ling even the newcomer who docs 
ypen to live in or near the live produc 
ter in’ New York Citv or the film capital 
wood An vent with whom I 
he other day told me that within ono re 
for the first 


discu sed 
time im his career as an 
ms ore he has ten 
writers who had 
mvthing this particukea 
had work 
Lhere was even one Case of a complete unknown 


who had but 


television plays by out-ol-town 
sold 


though thes 


viously 


Never pre 


medium sold elsewhere 


never written anything previously 
who marketed his first FN play and saw ito am 
Hiately optioned for motion pictures 

More writers are finding that 
they can write for television plays about subyects 
on which thes feel stronels themselves— rather 
confining themselves to the routine grinding out of 
Westerns, melodramas, who-dum-its, and the like 
In fact. the best wav to break In now is to turn out 
which ou could write Phere are 


plenty of competent hacks to furnish formula situ 
it 


md more 


than 


scripts 


on comedies and copsand robbers shows 


1956 


Age Begins 


the industry is looking for are people with fresh 
ideas 
that the taboos 


been completely 


mean. of Course, 
of the Production Code have 

lifted. and that the new writer can now hope to sell 
controversial plays about controversial subjects, al 
though some of the restrictions are 
But this CasmMyg 1s ordinarils done only for 
Thus. althoueh 


his doe S not 


being cased 
authors or for established Classics 
Vou would probably not be permitted to resolve 
vour first PV play with a suicide 
John O'Hara's novel 
tllowed to retain on the 
ending of the book 

You still have a better to sell stufl 
if vou make it purely vour own, rather than try 
inv to imitate what vou already have seen on tele 
vision. After the Marty, for example 
there was a rash of plays about characters in. the 
Bronx—most of them written, of course, by writers 
who. unlike Paddy Chevevsky. had never been in 
the Bronx and accordingly knew nothing about it 
or about its customs and its people Similarly 
Patterns brought a flood of scripts about business 
Man on a Tiger and A Public I 
created an backstage show business 
again, most of them hastily and unacceptably 


an adaptation ol 
suicide 


ppointment in 


was screcn thre 


chance 


SUCCESS of 


avalanche of 
plays 
written by people with neo knowledge ot show busi 
Thess 

hat you Phat 
eood advice for the dramatist. It has never been 
truer than it isin television today. Wrote 
a second euide phrase to paste on thre wall 
Or. to put it another was 
then write. Your characters 
unless 


has always been 


know 
hat you 
thove typewriter 


1 ook nto your heart: 


will have no stature, 


your play no validits 
involved 
vou 


own feelings 
Quite often today, can sell a 
vou write because vou must write it 
In spite of an inner conviction that no one will be 
lieve in it or be fascinated by it except vourselt 
but vou feel so strongly about it that vou must put 


script which 


one Vou write 


t down on paper 

One freelance T know sold such a script five davs 
itter she had completed it and was not called on 
to do any re writes! Yet. even as she was working On 
it (and enjoving everv minute of the work) she 
felt almost certain that it would never sell. because 
it did) not fit Into anv contemporary pat 
tern or trend 

You may find a brief outline of this particular 
and how it came into being, help 
have an offbeat 
hesitated to set 


neatly 


dramatic story 
tul: vou even 
OWT) which you have 
though vou wanted to very badly 

This particular writer has great respect for pri 
Vater lo do het 
work properly, privacy is essential Again, like 
most of us. she’s got to have a place that’s all her 
own, and where she can be free of interruptions 

Her need for this kind of privacy is so great that 
taken a 


May idea of vour 


down even 


a respect shared) by most of us 


Sie has gone to great lengths to satisfy it: 


district where it’s difhcult for her friends to barge 
in-on her; discouraged visits and phone calls dun 
ing working hours so as to be free for her work. 

Thus it was natural that, one dav, her creative 
imagination came up with a fascinating question 
What would happen if a girl like me, who muss 
have privacy, couldn't have it if, instead. she 
had no room she could call her own, no door she 
could close on the outside world? 


Answer: She would fight desperately to achieve 


privacy, and would never rest until she found it 
because only such) privacy could) bring her real 
happiness. 

So here our writer had a theme for her TV play, 
a beginning, and an end. The basic situation fas 
cinated her personally...) she had no choice but 
to go on and explore it further. Result: this story 

Phe girl’s mother, a former actress, runs a board 
ing house on the West Coast. Evers room is rent 
able: every room is hence valuable. So there is no 
private room tor the daughter: she must sleep 
on a couch in the living-room, keep her clothes in 
boxes, somchow avoid the comings and goings at 
all hours of the assorted roomers in the house 

Here. obviously, is a situation intolerable to a 
young girl of spirit. To live anv sort of life. she 
must have a room of her own. So vou have. the 
start of a playv—and vou have conflict. because it's 
the mother who stands in her way. 

lo quiet the daughter's protests, the mother 
makes a promise she feels is perfectly safe: the 
daughter shall have the first room that becomes 
vacant. (Mother is sure no room will become va 
cant.) But one does—the best room in the house! 
The star boarder suddenly comes into money and 
L2O0CS back home 


larger apartment than she can athord: moved to a 


Now the daughter is truls happy! beautitul 
scene that’s almost all pantomime (extremely val 
uable in a PV play) she moves joyously into her 
own room at last—hanes her dresses for the. first 
time in her own closet—has a place for her potted 
plant and her other possessions puts up new 
drapes and pictures. 

Phen, one night, she’s off at a dance. and comes 
home late. Still happy, and now glowing at the 
thought of her own room. where she can relive in 
solitude her romantic memories of her date. as 
every young girl should. she runs to the door—but 
the door is locked!) Yes. mother explains, she / 
rented it but she had no choice . they need 
the money and the money is for the daughter 

So the play moves to the only possible conclu 
sion—daughter leaves home And at the cna 
finds happiness privacy Wheres Tn thi 
boarding house next door—where at last she hia 
a room ol her OWT 

An offbeat story, surely. And one can understand 
the wuthor’s feeling that she might never sell it 
but realize that she felt so stronely about the sub 
ject. She had to write it anvway 

Yet it did sell. Why? Because it was fresh. un 
usual appre aling because it had a great deal of 
the author herself in it 
it turned a searching spotlight on something thet 
all of us are forever seeking—our own cignits 
which we can only achieve ifwe have a place wl 
we can, when we wish, be alone with our thouelhts 


and most of all. becaus: 


and our emotions 


Slant Sells the Cartoon Gag 


By CHaries H. DENNIS 


ORMALLY the first mistake the beginning 
N gagwriter makes is in trying to pour out a 
whole gag in one big nauseous think 

It can be done. But it isn’t Craftsmanship 

It’s unplanned parenthood, 

This form of morning sickness comes in the carly 
davs of every gagwriter and can be almost entirels 
eliminated by the realization that a simple-lookine 
cartoon gag is actually a delicate structure of many 
parts. \ few of these building blocks are thie 
basic universal humor appeals that the whole thing 
is working toward (these are the things the old 
philosophers and thinkers talk of so wisely) 


the degree of incongruity to be used... how simple 
or how complicated the gag is to be and for whiat 
purpose... shall it be written or visual humor 


which final presentation technique shall be 
ray to be subtle or broad, direct 


used... is the 
or implied, etc., ete, 

Of these many parts, the selection of the subject 
is the most important. And this is not a simple 


> 


business. 


The subject of the gag 


gag determines two important 
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So do not be afraid to write for TV the pl Vou 
must write. Even though it may not fit ito a 
accepted pattern it may be the most valuable prop 
erty vou poss $8 as a Write! 
things. That something funny is about to hh ippen 


and what it will happen to 

Our cratt runs alone a very few old proved prit 
ciples. When we encounter them in out step by 
Step construction operations, we must make d 
cisions. While these decisions are important, thes 
are so only to a small degree in relation to th 
selection of the subject 

The subject largely determines the gag. For hea 
we make many decisions at one broad stroke 

We decide—amoneg other things—if this wall be 
a “good or a “bad Because a 
“vood™ only if. it does the job it was designed 
do. gags are written: for a purpose ind 
more than just to make the gagwriter smile lo 
the man without Knowledge of this craft. all gags 
are written for his enjoxment. Then he wonders 
why his gags don’t sell. Phe professional has a 
clear-cut picture of why he ts iting the gage betore 
he does anything 

We decide—when we pick our subject—if we're 
to ignore the valuable fact that there are favorite 
subjects for humor with most people 3. working 
with their favorite subjects. we must only tap th 
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} 


thew mic 


| 


own well Phe pro 


field alwavs has a knack too ates 


Casy Wal 


need not div our 

fesstomal 

things thre 
When we choose our subject 

to the subplot of the gag 
only cthective one 

vive our sales pitch 


our salesman—thre 


cal be high pressured as Vou like 


In where we 


which vou cannot do after the work Is complet 


Phe salesman-agent giving a verbal pitch 
| 


editor may exist in our field—but doesn’t Last lo: 
only lasting salesmanship is written right 
editors will love vou tor 


right sub 


incl thre 
wie as we write it 
built-in slant that cannot be duplicated by 


tnother eae into the range of a specified 
Slant. true slant. is a real part of the ¢ 
plastered on to it second-hand 
torn out of the Post and patched up for thre 


hot somethime 


unateur bes tI 


pro ols 


to control his subject rather 


control him 


he afternoon of the ian 
Ver subyect: 
could use im tibetan 
ill task call truly sin 
bread serious 
will ive depth and understand 


knowle dl 


ispects ol 


Lhe broader 


its full implications the better 

individual gag 

» Know thre 

subjects. At times the attituct 

1] ot of mediocre work hail 
inn the 


publisher 


is it comes Up 


current soclal attr 


worl 
without knowing ful 
tow 
asf know 
market 


You 


individual 


id the social 
mdicap vou 

1 by 

small deeree b 

reform’ tt 


if 


found (in spite 
vhat the illed CX rts” say bv w thre 
hand Phe ver 


Lhe right subjects are not to be 


notepad im vour 


is IN vour reacthons 


business of living a normal 


evervday It is not normal to roam 


th notepads and be so intent on finding 
that 


this un-normal 


rvthing else 


VOU MISS. 


something 
Norm ills 


ts down to work he las Very 


when character 
little 
material to work with 

We find subjects for specific markets by sitting 
desks with a bulwark of evervday 
iences behind us—and going through the publi \ 
trons on ipo market lists 

rtist. Without leaving vour desk vou can 

rane madly around deserts, 


th could eNpel 


indo not by plaving 


the mad 


love Ik wome 


over tropical isles, follow typical cannibal 


even—tl vou strain 
mentally walk through vour own kitcl 


hac 


through typu dav. on 


real 


en. More living (of the tvpe we usc) can Tye 


1! 


sung. 


! 


“But | don’t WANT an inspiring message—l 
want to be happy just as | AM.” 


ina few hours this wav than litetime of prowl 
ing around with a notepad 
alien to the evers 


hven oon subjects 


late 


such as cannibals, cavemen, 
them from the viewpomt of our 
everyday life in this one particu 


spacemen 
sce 
atl 
lar culture 

Finding the right subjects for vour markets Is so 


simple vou'll hate me for (The method 
The rules 


IVerave 


saving it 


IS the execution ts another SLOTS 
of art can be written on a postal card—but it won't 

the vou a Michelangelo It is merely taking a 
lightly ditherent old themes 


samme 
that the publication covered in the last issue. last 


ipproach to the 
month's last year’s Issues 


This simple business is too simple for most of 


comprehend immediatels 


Or—it is another subject thev haven't used vet 
One that is well within the run of subjects usually 
thre public ition. “Lhis needs no elabor 
means that cartoons 
‘ven magazine sav (underneath it all) that The 
\merican Mother is the Queen of Creation and 
hildren and Hea House reflect Her Glory 
then find a wav thev haven’t used vet to say the 
thing. And thev'll to death with 
checkbooks! 
\ few 
it isa 
principles 
market 


discover 


t merely most 


hug vou 
thy 
newcomer to the field. Wel 
\fter vou learn the basic 
and the seemingly rigid 
framework we must operate within, vou'll 
that actually we all the freedom we 
This is a new field and the surface has not 
scratched. What a writer can do with 
can do with cartoons. Bea professional 


first day and vou'll be welcome every 


words to the 
vreat craft 
hnique 


have 
desire 
vet been 
words We 
from vou 
where 

H. Dennis is a work 
n True, squire Pla 


for mien “as 


cartoonist repre 
vbov. and the other 
well of 

Producing his own gags, he wa 
tudent of gagwriting and the author of Cartoon 
Writing Principles and Technique. Fis 


mn California 


(sag 


home as 


1956 
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A SOUND PLAN FOR BEGINNERS 


How You Can Break Into Print 


« 


By J. CHarirs Davis, 


N writing this article for Author © Journalist, I 
I am mindful that it will be of mo interest to 

certain) beginning writers, derided) by others 
but. I hope. taken seriously by the few who really 
want to become selloig writers. 

That it can help I know trom experience with 
many writers. But, advice is like medicine, of no 
value unless vou take it according to directions 

\s a speaker before many writers’ Clubs and 
kindred groups. I soon discovered that fact during 
the periods after the talks—the time when the 
meeting was thrown open to questions and eager 
youngsters (and some not so voung) started bom 
barding me with questions. “Phe questions tell 
pretty well into a pattern: vou bumped into the 
same ones, meeting after meeting. 

The two most: frequently asked are, actually 
the same problem approached differently. How 
does one get ideas for stories or articles: What 
should one write about? 

\n old hand at the writing business (please not 
that IT call ita business and not a “game™’) finds no 
difhculty in) getting something to write about 
Every successful writer has more ideas in his note 
books than he will ever be able to use 

What the beginning writer should write about 
is obviously something he knows a lot about and 
something he is very much interested in 

Now don't go away mad: don’t sav vou've read 
that before and vou don't know about anything 
“special” and you are interested everything 
You who are reading this do know a lot about som 
special subject or subjects. You know more about 
this than I do because vou are more interested in 
it than anvthing else 

O.K.. vou sav grudgingly. so Tm interested in 
bird watching. Good. It is vour hobby, the thing 
vou read about at every opportunity, study, and 
follow. The thing to write about 

Evervone has some pet hobby. It may be col 
lecting stamps. it may be airplanes. dogs. horses 
fishing. or golf. It mav be anything. Your interest 
is bird watching but vou feel there is no market 
for that sort of stuff and vou want to sell what vou 
write. Besides, vou want to write fiction or for TV 
the movies or a book or general articles. But vou 
have to earn something while vou are working on 
vour novel. Artides on bird watching just: won't 
sell. Nobody ts interested in this sort of stutt 

Oh, nor You are, and TIL bet that there care 


J. Charles Davis, 2nd, ts a well-known author of 
fact articles and books, principally in the outdoor 
field. He isan authority on fishing and has woritter 
on the subject for many important reference works 
He also writes some magazine fiction. He and 
Davis for years conducted radio televiston 


programs. 
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thousands, perhaps millions, of others just as much 
Interested Im it as vou are Phere are magazines 
published about birds and many magazines of gen 
eral interest will buy a well-written article about 
it, an article that has something to say 

Some time avo wrote an article for called 
‘Tt Pays to Specialize Init told how stumbled 
ona fact that has made me a eood deal of money. a 
fact that Thad neglected tor vears. and it was there 
all the time. right under mv big nose! 

Ny special interest was fishing and that led me 
Into writing articles for outdoor magazines, sev 
eral books. radio and television programs coverin 
many vears, and the end is not vet. thank God 


If vou are really interested in something. 
writing will reflect that interest and mot be just 
a cold thine of Sop words On sheet 


of paper It will come alive and be read with) ve 


Interest by a great many peopl and vou wi 
be appearing in print and being paid for it 
You are well equipped to write about that sub 


ject: because of vour interest which has caused vou 


to studs it and learn evervthing about it vou could 
You have discovered tacts the casual follower of 
the subject has not. You tell hime: he ts interested 
You will be richly rewarded by receiving letters 


telling vou how much vour article was enjyoved and 


how the letter writer never kine w before that sucl 
and-such was the case. As a direct result: of vour 
artidles vou will probably be called upon to speak 
at local clubs. be interviewed by vou paper incl 
in time, be asked to write articles for some of the 
bigger magazines, perhaps even to do a book on 
the subject. All this has happened to me. ts 
still happening 

Sut, vou protest, vou dom't want to write about 
birds. You want to write for EV. or a novel. on 
something far removed from vour hobby. Sure vou 
do, we all do However vou also want to earn 
some money, and—this is even more important 
vou want to learn how to become a selling Writer 
You'll never make it just sitting around thinking 
thout it. just wishing 

Mary Roberts Rinehart wrote an excellent book 


for writers, The tithe is Is Work—-and no 
truer words were ever written. Tf vou are not will 
ing to work, give up all ideas of becoming a writer 


hie re IS DO formula, no abracadabra, that 
will turn vou into a successtul writer 

\s T told Nelson Antrim Crawlord when we 
Wert discussing this article Ido not know of any 
business where the inexperienced beginner can 
start at the top—untless it is digging wells 

Lawvers doctors SCICDLIStS, all put 
Inomans vears of hard study and harder work be 
lore they became qualified to achieve success. What 
mnakes a writer think all he has to do ts to sit down 
at the typewriter and Knock out a best-seller: 

So to become a writer one maiust write. and thre 
best place to starts writing about a subject: fama! 
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hab to the writer. | answers the “Whit 
Shall owrite about?” problem 

Phe next step to find writable material 
This is a knack that car 
Everything has an angle that can be 
used as a writing springboard 

Bird watcher or whatever, start there and. start 
with short Fillers. Any odd. unusual anele 
how mans people follow the habit of watchine 
binds: Do they have an organization? How laree is 
ity What does a person have 
member: involved 
Do they hold meetings? 


is how 
In the subject: selected. 
acquired 


Items 


to do to become 
such as field) glasses 
clothes. ete What benefit 
is derived? 

Any odd or unusual item is a potential filler sale 
them. Sunda supplements of news 
papers all over the country use them. Each one 


Vou write helps vou toward vour ultimate 


S use 


eoal 
keep a copy of evervthing vou write in the earl 
ves. Send out vour fillers but keep the 
have milked the subject dry. as 
them all and read them. caretulls Phen 
Start writing a feature article. tving them 

eether and ind bodv. Oreanize 


COpTe 
ind when vou 


semble 


adding colon 
carefully build to a climax 

Roug ohly is T see thie irticle it will start 
interested in bird watching 


with 
how Vou how 


vou went about finding vou what vou had to do 
ranks of those thou 
hobby Fol 


What vou needed to join the 
sands of others interested thre 
Step. right Up to thr 
with what good vou 

Make the reader realize 
anv bods take 


low vou progress step by 


present ina 


cle rived from thre 


conclude brave 


he 


that here is an interesting project 
Up without special knowledge or training 

here in old adage to the ettect 
before he walks and walk 


ipplies to writing as well as 


that cone 
before Ihe 
runs. Ph any thine 
clse 
ticles and longer are 
part of thre 
writing hie 
always to WIC EVCTY sing 
ability. Every writer 
field wit goes for thre 


writers as well the just) Comune 


hillers. short 


tually exercises and an IMportant 


soo necessary. to successful 
Most fact ts 
piece to the best of vour 


In a tough 


established 
tlony 

lookout fon eood writers and 
they buy material] 
when another 


better Jol 


are on the 
find 
that my 
through 
than TP. the editor will buy his material instead o 
mine, Which simply means To have to fight and 
make evervthing 
doing 

Having exhausted 
start looking around for additional material. Carry 
notebook and jot down anything odd or unusual 
mvthing that interests vou. [fi 
also find it interesting 

Recentl, my wife and T were on a trips and at 
Morro Bay found an ideal trailer camp. but there 
was only one available and that was almost 
to park a trailer in. Another camper 
told us how to solve the problem of hard parking 
Simply Carrs trailer hitch, bolt it on to the 
front end of the car and push the trailer in plice 
So simple ito was funny we had not thought of it 
birth of an idea. We got the hitch 
procedure, and sold the 
articles to Westivays for more than enough to par 
Phen | tollowed it up 


when thes them then 


own special field 


Writel who ¢ a 


COMES 


I write the best Tam capable of 
hobby as an idea mine 


Interests Vou there 
re others who will 


Spree 


Impossible 


Spare 


! 
LOOK 


thre 
pictures showing thre 


all CX ot thre trip 
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FLIGHTS TO HAPPINESS 


ire to read 


Would you give a $27 bill 
to know all of these answers? 
Down? How f 


a Question. H 
Answer 


Up? How 
Near? How Far Away? What 
Something? 
be 

would ne ne v quality juantity, abuse 
prejudice? » scheme 
difference bety a plan and a eme When 
tal poor d p a f 
poverty? earth? 

} wha nstitute ife? What are e humar 

racter t receiving i giving? 
methir from ther n the 
ther 
discipline what ‘Flight 
r ble answers t 


“questions Ire given in tk 


FLIGHTS TO HAPPINESS 
Complete Contents 


Forget Me Not—R « F NVhich t Wizes ae Weezes 
Something Ditterent—'t C hat. Re- 
member Me— ntormative of 
the a action onswe ¢ 

Two 
Mirrors—\Vnat the re 
Wives and Mothers—A tribu f 
Philosophical Miscreants—!n 


tle 


old pen and Their ee nd Thoughts 
and Actions—Are er 

The Difference 
Zeek and Little Zeek—A 


Oh Teacher!—T each: 


Uncle 


The Saint—\\ + 


Life—!t Farm Story— 


Corntassel’s 


Pr 


Kitten—Th« 


Order today. 


Lawrence A. Feck, Publisher 


P. O. Box 215, Station D Cincinnati 6, Ohio 
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vith short ardcles and additional pictures to trail 
er magazines, Modern Mechanix, and kindred pub 
lications. brought a check. 

Your newspaper is loaded with ideas lor articles 
By this f do not mean that vou simply copy the 
news item, which would be silly as well as un 
ethical, and get vou nowhere except bad with 
editors. T mean vou must see the possibilities con 
tained in the germ of an idea in the item 

Here is a single column picture of a man holding 
some paper money Thirty-nine words tell th 
story; the man operates a laundry and this is money 
he found left in clothing to be washed. Perhaps 
not too unusual but the man reports that during 
the past seven vears he has found and returned 
over 87.000 in clothing sent him to be washed 

There is a good artidle in that. Interview all 
the laundrvinen vou can, find out what they have 
discovered in clothes sent them, get the names of 
some. careless people who have left money or othe? 
valuable items. then interview them 

The sports page carries news of a horse flown 
to the track for a race. Which was the first hors« 
ever to be flown by air? How many have been ait 
borne: What Is the cost: Do horses ee | airsick: 
What other animals have been carried by vou 
local airline? 

\ reader writes to ask the origin of thre tricks 
or treats” custom followed by the kids on Hallo 
ween. A superstition said to have originated wit! 
the Druids. Give ‘em a present to keep them from 
putting a hex on the house and all who live there 

Superstition is a gold mine. ve sold a great 
many articles on it. and expect to sell a lot more 
Everyone Ive ever met has some pet superstition 
even though they protest they are not supersitious 

Interviews with well-known citizens follow: trace 
the origin of each strange belief. Why is it con 
sidered unlucky for a black cat to cross vout pat 
For you to spill salt? Sreak a mirror: And on and 
on The fleld is almost limitless. Not 


passes without Up sore 
about it. Which simply means some enterprisin 
writer saw an idea there and due to out, gave it 
a different slant and sold it. You can do the same 

For further salable ideas contact vour local 
Chamber of Commerce Phey are a gold mine fon 
writers and will work willingly with vou. even 
supply pictures free of charge. received a PEQuesi 
for an article on raising frogs for profit hie 
(of furnished me with a list of frog farmers 
While digging that out. stumbled) on several 
other article ideas, suggested by the C. of C. repre 
sentative, who went all out to help ome. Stranec 
md unusual business enterprises are always good 
lor an article, perhaps several 

Ihe Better Business Bureau is) another goo 
The bovs looking for War to 


fast buck come up with some dillies Phe Burea 
is ever alert to keep thre public advised md we 


comes the writer who will spread. the word 


] 


Booster organizations and civic bodies can help 
vou. Get oon their mailing list Phe San Diego 
Convention and Pourist Bureau has just sent mi 
a folder listing 52 things believes important 
enough to attract tourists from all over the United 
Suites. Tf they are important enough for peop 
to travel thousands of miles to see. thes are im 


portunt enough for people to read about 
I vot interested in state nicknames and. started 


diveing. Letters to chambers of commerce and tits 
torical societies brought me reams. of data and 
When You Call Me That. Smile” brought me a 
fat check from Liberty, which featured the article 
Seems they thought a lot of people would be inter 
ested in the origin of Cra ker, Sooner, Sucl / 
and so oon 

Your own state is packed with material people 
in other states would like to read about. Phe a 
formation is there waiting for vou. Tdeas are 
rround vou but vou have to work them out 

) n hea published riter, you 


From Editors’ Desks to You 


Leatherneck, Box 1918. Washington 15 
1). ¢ Is hospitable to new OV Thre experienced 
writers who have been Marines or have been 1 
close enough contact with the Marine Corps to 
know what its members like to reed. Phe magazine 
is buying more manuscripts from treelancers than 
formerly. Stories should) preferably be 2.500-5.000 
words. but MSS up to 5.000 will be considered 
Payment is occasionally more. on 
ceptanc 

“Primarily.” writes Karl A. Schuon. managing 
editor. “we want stuff with a Marine angle—clean 
boy meets eal. barracks humor. Marines on liberty 
with plots against authentic foreign or Statesice 
backdrops And plots please, boys—plots.  Oun 
mail is loaded with incidents—and we're just not 
interested.” 

Any writer interested in history as subject mat 
fer wisely ceNamine Imervican Heritage vreau 
larly bimonthly magazine in hard-cover 
formet has proved there is a substantial reading 
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public for accurate historical writing i int 


Study of its articles will well re 


ine popular stv] 
pa\ a writer in acquaintance with the type of n 
terial tht has thre public nomena 
rccesstul 
Phe stvle and method of 
ipplie ible largels lo popular fact writine JON 
erally, except fon such magazines as emphasize 
sensational approach 
Naturally the market offered by 
to freelance writers is limited. Tt is. however 
rece puve to queries about articles that cast fres! 
light on history. Payment is S200 an article—plus 


of course, the distinction of appearing i oso im 
portant a magazine Address the editor. Bruc: 
Catton, at 551 Fifth Ave., New York 17 


Lhe Nation, long-established liberal weekly. 1 
now edited by Garey McWilliams. [It continues to 
publish articles on Contemporary events Tn these 
It emphasizes good reportage. Pavinent ty 204 word 


on publication. Writers should query Mir. McWil 
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before submitting Address: 353 
Sixth Ave.. New York. 


publishing verse. 


magazine has ceased 


New Magazines 


West) Park) Publishing Corporation, Fifth 
\ve., New York 36. is starting two new men's maga 
vines tentatively tithed the Gent and the Dice 
David Lowe is editor 

Following is Mr. Lowe's description ol the pola 
of his magazines: 

Phe magazines will be Ultrasophisticated their 
content, appealing primarily to men, but will definitely 
not be of the ‘pin-up variety. Some of 
the stories will be quite earthv—we 


on 
au teeling that 
they 
Inompeccable taste and of top literary quality. We can 


our potential readers believe in sex —but must be 
Hot too stronely emphasize the latter point: we hope to 
make it a matter of 
lished these 


We 


prestige for an author to be pub 
magazines 
interested im second rights to stories by big 


authors, but we are most anxious to see manu 
talent. Material should be 
sparkling and above all entertaining. We do not 


Polit 


fon 


Scripts from unknowns with 
light 
intend to be informative or thought provoking 
subjects are out 


except possibly a 


sative: likewise religion and history 
We want 


Inathematical probabilities of filling an inside 


and thre 


Straight 


articles about women, fast cars 
birst person accounts of travel to places where the wo 
alley. Satirical 


but thev must 


men ure right down out 
sketches of any kind are 


be funny 


ale 
urgently needed 


and not so obscure or sly that our average 


understand what 


readers thev're 


We 1¢ 
racing 


wont getting at 


fuscimated by such topics as rock roll, motor 
corned thre 


look 


off beat, and 


saber ridiculous aspects 
of the League 
} 


Articles on sports topics must 


pieces must he 


my adventure truly 
unherore 

hiction pieces with campus backgrounds are sought 
things for the 


Aphrodisiacs ay 


how-to-do-it 
rouc, such as Easily Mixed 
blowers— Their Use and Limitations 
Maximum length is about 5.000) words 


and we could use some 


THOSE PLleces 


should be no more than and we'd like 


Pavment is on acceptance 
time being. although is 
anticipated that these after the first 


few issues. Regected material will be returned promptly 


ice] 


Anglo-American 
writers of 


some good 1LO00-word varns 
it rates up to S200, for the 


rates will be raised 


Ov TEeVIEW 


distinction 


Is an 


work of 
It publishes non-commercial short stories 


new 


sizing thie 


promise 
“with a point really bedded in the plot, mood. chan 
acterization.” It devotes considerable 
including important long 
inagazines generally avoid. Also there are 
on Anglo-American affairs, As vet no pavinent is 
oflered 
Quixote has 


te 


Poetry poems which 


articles 


both the United States 
Cornwall-on-Hudson, N 
Suffolk, Ene 


othees in 
and Eneland—Box 536 
and The Phatch, Old Felixstowe 


land. Rust Hills is editor 
ie] 


Toberty, 73 Richmond St. West. Poronto., Ont 
Canada heavily stocked with fietion of all 
lengths and will not purchase more for two vears 
Frank Rasky is in the market, however, for 
articles of Canadian interest and would be 


to be queried about them. Pavinent tor articles is 


Is 


vlad 


STOO-SSOO acce plance 
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TUFTS WRITERS 
WORKSHOP 


Fiction, Non 


Writing 


Distinguished Leadership in Poetry 
Plus a New Course in Technical 


Taught by Professionals from 


Fiction 


Industry 


Two 2-week Sessions: July 2-13; July 16-27 
July 14: All-Day Program by Norcd Writces, Editors 


AN OUTSTANDING FACULTY 


tor Instruct 


Write today for special new brochure and catalog. 


Director of Summer School 


Tufts University Medford 55, Mass. 


OHIO VALLEY WRITERS 
CONFERENCE 
Aug. 26- Sept. 1 


Professional staff. Instruction in short story, 


novel, article, children’s writing, etc 
Write 


Anne Chamberlain 
Director, OVWC 
Marietta College, Marietta, Ohio 


NORTHEAST WRITERS’ CONFERENCE 
une 22-2 


Cash 
IRV. LEIBERMAN 
Cleveland 18, Ohio 


| ther f 
prizes! For deta 


er 


1555 Luxor Rd. 


LAURENTIAN WRITERS’ CONFERENCE 
Year 


ea 


ers’ Houseparty-Cor 
Fermanagh I 


the priy ate 
Lake Manitou South, P. Quebec, Canada 
August 5 12 1956 


estate 


Information and Bulletin trom the Director 
Miss E. Louise Cushing, 820 Buchanan Street, Montreal 9, 
P. Quebec, Canada. 
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Twelfth Annual University of Denver 


WRITER’S WORKSHOP 
June 18- July 13 


Study sessions will be held in the following groups: Gen 


eral session ncerned with problems ommon to al 
writer popular short story, quality hort story, novel 
poetry, non-fiction uvenile writing 


Janet Lewis, Alan Swallow, Thomas Hornsby Ferril, 
Theodore Cogswell, and others. 


For further information write t 
Dr John Williams, Director 


Workshop for Writers, Dept. ZA-5 
UNIVERSITY OF DENVER, Denver 10, Colorado 


Since 1926 


BREAD LOAF 
the first founded and still the first 


WRITERS’ CONFERENCE 

AUGUST 15-29 
John Ciardi 
Robert Frost, Louis Lyons, Wintred 
van Atta 
William Sloane, Merle Miller, Rachel Mfac 
kenzie 
Non-Fiction: Fletcher Pratt, Bruce Lancaster, Cath 

erine Drinker Bowen 
Poctiy: Leonie \danis 
For information write: 
BREAD LOAF WRITERS’ CONFERENCE 
Middlebury College, Middlebury 22, Vermont 


Director: 
Npecial Lecturers 


Fiction: 


PHILADELPH 
WRITERS’ 


Eighth Annual — June 27, 28, 29 
Ish prizes for manuscripts. Daily workshops in 
Evening lecture Al essions held at Philly fan 
tratford Hotel. Write now for prog t 
FLORENCE KERIGAN, Registrar 
Philadeiphia 5, Pa 


P.O. Box 897 


NINTH ANNUAL WRITERS’ CONFERENCE 
University of Utah 
June 11 through 22, 1956 
F tf 


en Tate, Dorothy McCleary, Glenway Wescot 


time sta 


For information address: Brewster Ghiselin, 
Director, The Writers’ Conference, 
University of Utah, Salt Lake City, Utah 


CHAUTAUQUA WRITERS’ WORKSHOP 
10th Session July 16 to August 3, 1956 


Workshops in Non-Fiction and Juve 


Manus¢ 4 Chautauqua 
Margaret Widdeme ybert 

i Rebecca Richmond. Fees: $25-60 

vé tes tor auditors Academic Credit 


ise University 
For bulletins write: Registrar 
Chautauqua Summer Schools, Chautauqua, New York 


its bimonthly issues, the editor, Cases Casebolt 
plans an annual for publication in December. THe 
mav be addressed at 14323 Marvland Ave.. St. bouts 
Mo 


Child Security, 1836 Cimarron St., Los A\neeles 
19, Calif.. needs stories and articles for its autumn 
issue to be published in \ugust Phes should be 
800-1200 words. Payment is a contribution 
Phe magazine uses verse and. fillers alyo. 
terial must relate to children. Amelia Isabel Frey 
is editor. Sample copies are availiable free to pros 
contributors 

| 

Computers and Antomation las a new address 

Avenue of the Americas, New York 


magazine uses scrence fiction and articles: relating 


to computers up to 4,000 words. Payiment ts So-S20 


permanuscript on publication, bdmund Berke 
lev as editor 
Writers of travel material will regret the cts 
continuance of the Highway Traveler. This mae 
vine, published by the Grevhound bus lines. ta 
just put out ity spring issue, which will be the Last 


The Fiction in Redbook 


It can’t be too strongly emphasized that even 
successful magazine has a personality of its own 
At the same time. there are certain factors com 
mon to all tppealing too SEN 
other group 

editors of Ihool have pl pared th) dha 
vsis of their preferences in fiction which ts appli 
cable specifically to that magazine but at the san 
tine Valuable to the writer at wore 
readers eenerally 

No fiction writer can to thas 
uselul 

Redhook is The Magazine for Young \dults Its 
entire content is specifically involved with the persona 
nterests, enthusiams problems, amd a 
of men ane women between the dees of TS 
und 35. But because the women of this audience ten 
to be more avid in ther consumption of fiction that 


are the men, the fictlon content is werghted im thes 


Phus, nearly all stories the magazine 
something in them to which women will strongls 
spond 

what does a woman reader respond? Here's 


listing of high-appeal subjects, by no means complete 
and not necessarily in order of importance 

Stories of family life: stories of love and romantic 
conflict; problems of living in a time of and un 
certainty; parent-child relationships: stories ot sus 
pense; marriage; humor and light comedy; stories in 
velving social problems and stories of 

Such fiction topics afford the greatest: opportunities 
for reader identification, which almost always is) the 


Vacation at my N. H. Writers’ Colony. Learn how from the 

author of the prize-winning novel, THE DEVIL’S HAND 

MAIDENS. | have helped hundreds to success in fiction 

poetry, articles, et A trial criticism at $1 per M words 

will prove that | can help you. Reference’ Who's Who in 
Ch 


the Midwest. Or visit my cago clas r N. H. Colony 


49 Salem Lane 


Make Your Writing PROFITABLE this Summer, Too! 


1 
2 
4 
5 
6 


Literary 
MILDRED I. REID 


MY SEVEN BOOKS 


WRITERS: HERE'S HOW! (Basic Technique) $1.00 
WRITERS: HELP YOURSELVES (Formulas) 2.50 
WRITERS: MAKE IT SELL! (Advance Technique) 2.50 


WRITERS: TRY SHORT SHORTS (8 types explained) 
WRITERS: LEARN TO EARN' (New approach to writing) 3.00 
THE DEVIL’S HANDMAIDENS. Novel. $3.50. From me 2.50 


Critic 


Evanston, Illinois 


20 
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= 


plume requisite and criterion for Redbook stories. Carve 
ful, imaginative writing and fresh situations and new 
locales lend endless variety to these subjects, with cor 
responding reward values to readers 
We ask writers to do more than simply write well 
and freshly Contributors must keep in mine 
the spirit of the magazine, in keeping with: its 
youthful, energetic, and clear-eved 
cordingly, stories must be 


howeven 
which 
audience, is 
readers aren t 

he \ 


Our 
by sugar-coatings Or platitudes 


realists 
taken in wan 
them heroes and heroines to have real problems. and to 
face them honestly 
Almost any delicate on 
handled Redbook’ 
IS proper and has technique 
morality of townspeople when a 
gual died in childbirth. Another told of a school 
principal who interfered too much in his pupils’ lives 
Another treated the 
a voung ghil who bore a child by a oman who 
her. Still 


being the “cai 


can be 


pages. the 


problem 


pose 


good. One story discussed 


the false 


because of his own guilt feelings 


plight ot 
SELON 


had no intention of another 


projected the possibility. of a woman's 
a biological 


woman's child 
to cattle 


rier Or tor another 


technique thus far limited im real lite bree 


the treatment 


are no barricrs except those of good taste 


Our readers respond enormously to provocative 
In one such story the loving 
Cad In 


wite of a vouny 


themes 
minister cid 


\nother told 
These like all 


solutions 


nor | mother 


who was slowly dving 


fa man’s love affair with a bling 
Redbook 
ana Ow 

ested in fiction reflecting defeat and lost id 


The 


Adults does not 


SEOLICS ach 
readers are not 


ein 
Cd 


intense concentration on Young 


that Sis (the 


magazines 
mean adolescent ol 


Grandfather are personae nor alae in stories 
On the 
ample, a Red! k 
lems of a young couple's volvement with am ages 
note that 


Redhook’s tocus 


contrary, they may be mayor figures. bor ex 
prob 


storv has been based on the 
querulous relative Please although the rela 


tive has troubles. too. 


problem 
is the couple's 

We preter 
past Wi 


adult 


usually are 
behind 


the 


past as 


STOLICS 
not to ce uch 
think of thre 
memories of those on the upper fringe of our age group 


mediate 


Immediate spanning the 


the $o-vear-olds. We would not be imterested in 


story of the 1920's for its own sake: indec the remote 


md passe aspect of the setting would weigh against 


he story unless were used to draw same striking 


with a situation today 


do not think of TS te span 


However, we 


in problems and mterests are exclusive and 

identical bor example. we usually feel a need for 

the special problems and mterests 
} 


fringe of 
Pwenties 


stories dealing with 
lower age our audience—the 


beginning 


those on the 


late teens and underlving 


Write with a Happy Heart 


COPELAND 


By Lintian Gerary 
Relax. CNYON life. and write 
Dont preach directly. 
with 
but 


TPake it easy. 
with a happy heart 
The world wants liughter. so be subtle 
vour sermons. Let there 
in a setting that will be read with pleasure, 
and then the lesson will stick. Also it will 
reach more—many people. “The mayor 
itv read for relaxation and escape from the 
trouble of our times. So if 
articles read, make them re 


le sson be 


More 


and 
youl 


weariness 
you want 


laxing 


Southwest Writers Conference 


JUNE 2- 5th 
Speakers from 7 states, 8 publishers, 11 magazines 


TV, Radi Critics, authors, journalist 


$1000 in Prizes 


Lone Star Party 


Dinner 


Beach Picnic, a 
& the Award 


Swimming 


Luncheons 


Gorham Munson, Harrison Smith, Garland 
J. Frank Dobie, Holland McCombs, Boyce 

E. B. Mann, Martin Shockley, Archibald Rut 

ige, James A. Clark, Fred Gipson, S. Omar Barker 
Barker, Eve Bartlett, Caro Brown, Edith Deen, C 
Sonnischen, Van Chandler, Margaret Page, Lor 
Joe A. Small, Towsend, Miller 
Allen Ludden, Lyn 
John Randolph 
Princess Star of the 


le, Lilith Lorraine 


Joseph, Frank Wardlaw 
Giacomini, Ruel McDaniel 
Edith Margolis, Dr. Curry Holder 
And others 
Director Dee Woods 


406 S. Carancahua Corpus Christi, Texas 


Montana State University 


WRITERS’ CONFERENCE 
July 16-21 


subjects 


stati 
Vaczek 


5 Week Courses 


Henry V. Larom 
MONTANA STATE UNIVERSITY 
Missoula, Montana 


TENTH ANNUAL WRITERS’ WORKSHOP 
Pwo weeks of workshops by CEORGI ABBE. Contests 
campus of the University 


recreation On the 
Tuition S55 


ACTIVITIES 
of Corpus Christi 
a dav. Write 
CORPUS CHRISTI FINE ARTS COLONY, AJ5 
301 Brooks Drive Corpus Christi, Tex. 


Board room, SS 


MANUSCRIPT TYPING 


First Aid to Writers 
Fast Accurate — Neat 
50c per 1000 Words 
Minor Corrections 
One Carbon if desired 
MAUDE B. TABER 
Amsterdam, N. Y. 


May, 1956 


WE NEED STORIES 


od agency handling top Hollywood stars needs story 
ft all kinds suitable for adaptation to motion picture, 
television production. Your story does not have to 


published to 
SELL TO HOLLYWOOD 

6 of movies, and almost all television and radio produc- 

ys, are made from unpublished stories The head of our 
Story Department, who was with the Story Department of 
Warner Brothers Pictures studio for four years, can help you 
SELL YOUR STORY 

t ire describes in detail the kind of story material 

on send > to cover costs of print- 
4 The 2 is refundable when you 
” This small charge is necessary to 
" ry Department from being flooded with requests 
free li ture from curiosity seekers and others not seri- 

iterested in selling stories. Address your request to: 


The John and Charlotte Sager Agency 
Formerly The Helen Ainsworth Corp. Agency. Miss 
linsworth is now a producer at 

Columbia Pictures Studio.) 
Beverly Hills, California 


CH Box 224 


POETS: send self-ad ares ed stamped envelope 
* for PRIZE PROGRAM. Quarterly prizes 

y other prizes You will receive also descrip 

of HELP YOURSELF HANDBOOKS ($1 each) con- 

ing 999 PLACES TO SEND POEMS 

KALEIDOGRAPH, A National Magazine of Poetry 

Published Quarterly; 50c copy; $2 a year 
624 N. Vernon Ave. Dallas 8, Texas 


5: man 


Learn To Write Poetry 
POLK-A-DOT PRIMER for POETS 
A Course In Writing Poetry (One Dollar Cash) 
GRACE PORTERFIELD POLK 


Poetry Critic. One Poem, One Dollar 
131 West Davis Blvd. Davis Islands, Tampa, Fla. 


A SUPERB HOW-TO BOOK FOR POETS 


ear beginners make astonishing progress 


mprehensive advanced students find it invaluable 
Excellent f Ia ase or individual study 
76 pages packed with the help you need to write successfully 


ar postpaid. Order your copy of You Can Write o 
Poem today 
GAIL BROOK BURKET 


1029 Lake Shore Drive Evanston, Illinois 


THE CAXTON PRESS 


P. O. Box 143 Cincinnati 11, Ohio 


Peorit... 


For profit on your first book it is important for you 
to get our plan of publication. All types and sizes 
of manuscripts quoted on 


TRIANGLE PUBLISHING CO. 


3194 Ross Ave. Dallas 1, Texas 


ideas and the experiences Of these young men and wa 
men are unique, They should be explored in fiction 
The scene of a Redbook story usually is American 
When a foreign setting is used, at least some of the 
principal characters should be American. We would 
not publish a story about an Albanian shepherd: on 
the other hand, a story about a voung Greek who en 
tertains an American tourist ino Athens is welcomed 
Foreign settings, fact, are welcomed. We tre 
quently need stories with exotic backgrounds. kor ex 
ample, China tormed the backdrop for the most. suc 
cessful story Redbook has published in recent: vears 
Although our fiction is weighted toward woman in 
tcrest, nevertheless we like stories which attract men 
readers as well. Stories of comeds and stories of sus 
pense often have that dual appeal We like our humer 
to be inherent ino the situation, however, and not ce 
pendent solely on clever lines and gags. Suspense is a 
highlv desirable clement in any story but in the sense 
used here we refer to the story of sharply mounting 
tension 


which someone is in serious We do 
not use mysteries or whodunits 

Our stories invariably have plots as contrasted wit! 
Vignettes and sketches, 

In lengths we use short-shorts of about |200 to TA 
words, short stories from 3.500 to 6.000 words, and com 
plete novels of around 40,000 words. Redbook is a good 


market for short-shorts; we use one every issue and on 
OCCASION as MANN as FOUL One isstte 

Phe complete novel is, of course, the most IMpeor 
taunt single factor in Redbook content. kEvervthing whict 
has been said about the magazine's fiction applies to the 
novel. Naturally, however, a work of fiction of tha 
leneth and underpinnings 
than shorter fiction At best, a Redbook novel does 
more than tell an absorbing story about several svi 
pathetie cings, Wis an 
ence which, momentarily at least, gives an 
litt to the reader's spirit 

Phe editors ave always glad to look at finishes 
Otten novels which are not written to the Res 
leneth can be successfully adapted 

However the wise course for writers with Re ‘ 
ino mind is to query the editors with the idea. Atte 
that. arrangements can be made which will safeguard 
aowtiter from making too great a commitment of tine 


without assurance that he is on the right track 


Address Redbook at 250 Park Ave. New York 17 
| 


New Dates for Roundup 

Phe League of Utah Writers has changed) the 
dates of its twenty-first annual roundup. Phe nes 
dates are August 17-19) The place iy Brigham Cit 
Utah. Detatled information obtamable trom 
kdward R. Tuttle. 230 Fast. Fighth South St. Salt 
lake Citv, Utah 


Discontinued Magazines 
Courier 

Better 
Bluchoo) 
Highway Travelers 


FREE 


The valuable brochure 
HOW TO MAKE THAT IMPORTANT FIRST SALE 


will be sent upon request, and without obligation, to readers of the Author & Journalist. 
If you’re tired of failure, send for this brochure and my FREE pamphlet which gives details of how | 
work with writers. If | take you in my limited circle of writers, you'll become a selling writer or my 


work with you won't cost you a penny! 


GEORGE KELTON 


MALIBU 1, 


CALIFORNIA 
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There’s MONEY in reading the papers 


By Popuaski 


HOUGH I won't go so far as to 
newspapers are a gold mine for 


terested in business or trade journal writing 


say that 
one in 


they do contain an occasional nugget that is well 
worth digging for. IT know this from experience, 
for LT have sold hundreds of long and short articles 
maevazines over the years, the leads fon 
which from 

Not including business news 
separate article of its own, there are four things to 
look for in read. And to avoid 
overlooking while it as 
daily and Sunday 
that the latter 
that in al 
other than 
will be 


to trade 
Cane Wspapers, 

which is worth a 
you 

something really 
both the 
add, however 


any paper 
worth 
idvisable to read 
editions. might 
are by far the most productive 
buy in 


and 


most any Sunday paper you 


larger metropolitan centers something 


that’s worth 
territory vou cover doesn’t make 


found story. 


he 


ference if you are in a position to follow up im 


much dif 


portant leads that may deve lop into articles with 
pictures These, af writing 
them. bring sufficiently high prices in most of the 
retail and industrial fields that a 50. or 60anile trip 
train, or cal taking 
That you may understand just what to look for 
and how to handle it I'll briefly analyze a number 
of specific cases out of my own experience im Tece nt 
which the 


you are capable ot 


by bus, is often worth the 


months, and name the magazines in 
stories were published as proof of the pudding 
Unusual Advertisements. As far as the number 
ol Stories is concerned this one is tops in the list, 
but not from the standpoint of monetary returns 
isa ol Phe sort 
ment to look for is one that is re lly 
md therealter follow it up for 


Here ine 


these stories are shorts 


of an advertise 
out-of-the-ordinary 
additional information few typical 
examples: 

1. This 
wick and 


started 


bail 
expenses It 


one happened right im mv own 
traveling 
advertisement of a 
paint store in local papel offering a Davy 
Crockett. coonskin cap at a very low price. Struck 
oddness of a paint store selling Davy Crock 


saved me 


thus 


when [noticed an 


bv the 
ett Caps 
not only had a toy department, but also handled 
houseware and giftware line. The result 
was a feature of how a paint dealer paid his over 
line—an article that ran to over 
the American Paint and Wallpape 
with seven window and interior pi 


I investigated and found that this store 


as a side 


head with a side 
two pages in 
Dealer along 
tures. 
ae store in the same cits 
that for ten davs they could 
discount of 1 cent for each pound of 
Which is to sav that if vou weighed 
vou could buy youn 


shoe advertised to 


buv a pair of 


men 
shoes at 
their weight 
240 pounds as man did 
shoes for $2.40 less a pair than the regular retail 
price. Scales were installed in the store. and not 
only did everybody have a lot of fun but the store 
sold a lot of With all the data on 
and the like made a little feature in 
Footwear Neu 


shoe Be sales 


the story 


1056 


ATAY; 


3. An appliance firm in an Iowa city ran a half 
page ad condemning as unethical the practice of 
imanv dealers in offering a ridiculously large allow 
ance for an old appliance as a trade-in on the pun 
chase of a new Investigating later, I learned 
this ad had practically stopped this sort of adver- 
tising in that city, and with a few excerpts from 
the ad and comments by the dealer regarding the 
public reaction the story ran in Retailing Daily 

Institutional Advertising Campaigns. These ad 
vertise a firm and its responsibility to the public 
rather than specific items of merchandise. Used 
fairly often by larger concerns, in many cases they 
take feature Here are typical 
exumples: 


one. 


salable articles 

1. A retail drug store commemorating its fiftieth 
anniversary ran a series of advertisements tracing 
the growth and progress of its home city during 
half century, of the drug and pharma 
business over. the period and of 
with it. IT had an 
a national drug 
so be it 
get 


the past 
ceutical samme 
how this firm had kept pace 
issignient to write this story for 
magazine but never around to it. If 
you live in Dubuque, lowa you 
it. That's the firm's town 

2, A bank in Cedar 
weekly Tit Wspapel column 
Chatter It is devoted 


got 
maybe call 
lowa, runs a 
“Barnyard 
avricultural 


is designed to 


Rapids, 
entitled 
unly to 
news of interest In eastern Towa 
reach the farmers in that section and to advertise 
the bank as a_ friends 
learing e, which might be 

ne Post of banking. 


a story about it which was paid for 


institution. Burrough’s 
called the Sat 
eave me an assign 
ment 
On acce pt lice and published 
Newly 
tories, and remodeling, modernization, or expan- 
sion programs. Plenty of this sort of news will be 
found in the papers. and quite often it’s worth a 
lenethy illustrated feature, especially in the retail 
field. Here's an example of one like that: 

From a newspaper I learned that 
ina town of Jess than 500° population had just 
completed a construction program that struck me 
as rather sizeable for so small a town. I investigat 
ed and learned that it was a man-and-wife business, 
and that when it came to selling lumber and build 
ing materials both members of the firm had what 
it took. Therefore, it turned out to be not merely 
construction story but one on salesmanship as 
well. and subseque ntly it appeared in the American 
TLumberman with a variety of photos. 

In retail stores in several fields full descriptions 
of the store’s interior can be included in articles, 
especially if there are anv out-of-the-ordinary feat 
You can describe the color scheme, the fix 
tures, the design of the counters and wall or dis- 
play cases, the facilities for self-service if any, the 
and so on. Such a_ piece 
would run to wordage. but it would be wordage of 
a kind that would be informative enough not to 
impair the article. With several interior and win 


to Write 


Co uction constructed stores or fac 


a lumber firm 


ures. 


lighting. the windows, 


TV vs. THE SHORT STORY 


It’s your choice. We offer a practical, 
in either TV 
technique or short story writing. 


Will Lozier 


Flushing 55, New York 


nformation on 


down-to-earth course 


134-25 Cherry Ave. 
Without obligation 
Writing for television 
Writing for magazines 


please send me 


ty State 


WRITE AS A PROFESSIONAL! 


Learn how through our new method of individualized, per 
sonal instruction send for outline synopsis of 40 bas 
S ering fiction and non-fiction technique 


American Institute of Professional Writing 
Alameda, New Mexico 


CASH FOR FILLERS 
“PEN MONEY” lists over 400 paying markets 
for fillers, brief items, and ‘‘shorticles’’ of all 
types, besides presenting instructive articles on 
how to write salable filler material. Published 
twice yearly. Send 50c for sample copy 

A. D. FREESE & SONS 

Box A, Upland, Ind. 


MANUSCRIPT TYPING 


50c Per Thousand Words 


Work Guaranteed to be Accurate and Neat 
Price includes: Minor corrections; one carbon copy 
if desired. Also, extra first and last sheets 


23 Years Typing Experience 
HELEN M. MYERS 


121 S. Potomac St. Waynesboro, Pa. 


GHOSTWRITER 
Over twenty years experience in mending writing 
for marketing. | do not tell what to do. I do it 
for you. Reference women’s WHO'S WHO 
Correspondence requires return postage 
NATALIE NEWELL 
2964 Aviation, A.J. Miami 33, Florida 


INDIA PALME 
Box 77067, 1219 Jefferson Bivd., Los Angeles 7, California 
Writer of long experience offers help to Short Story 
writers. My fee: $1 per 1,000 words. Min. $3 per 
ms. A stamped self-addressed envelope, please 


MANUSCRIPTS TYPED 
according to editorial requirements, neatly, expertly 
Promptness a specialty—rush jobs accepted. 60c per 
1,000 words—50c above 10,000. Included free: extra 
first and last sheets and carbon 
Shirley M. Mooney 


Howkins, Texas 


dow pictures you'd get a nice price for a story 
like this. 

Visual fronts—those made entirely of glass—rep 
resent another type of construction story much in 
demand. With a picture or two a story of this 
kind is one that practically sells itself. 

Rackets to Fleece Merchants. ‘Vhough I haven't 
written an article on this lately | have handled a 
great many in the past. and the subject is always 
a salable one. Naturally editors are not interested 
in anything common like forgery unless it has a 
decidedly unusual angele. But the crooks who fol 
low this racket are always thinking up new ways 
to fleece merchants, some of them quite elaborate. 
Articles about them are worth writing if the 
schemes are sufficiently out-of-the-ordinary. 

In publishing stories about them editors are giv 
ing their subscribers a valuable service, because no 
merchant is going to fall for a skin game after he 
has been warned against it by his trade magazine. 

While vou won't, as I find the papers a 
gold mine, you will find them profitable enough 
to justify the slight cost. Ven Sunday papers might 
cost you a buck filty, but if your experience turns 
you'll find it an 
too, think of all 
reading the 


Say, 


Same as mv 
And then 
kids will 


out to be the 
excellent investment. 
the fun 


comics! 


What the Short-Short Needs 


Continued from Page 12 


you and. the have 


When a story is reyected. think that most writers 
become critical of themselves and trv to figure out 
why thre manuscript has come back. 

It as Mportant to apply the 
critical process to a story that bas been cepted 


ineredient which caused thre 


What was the magic 
editor to bun It is hot always profit 
from Sut to learn from success is las 
up treasure for the future 

With the short-short. it is almost always the in 


dea which has accounted for its 
frame of 


IDS 


Splration of the 
sale this 
mad ortginality are 
on short-shorts, I 
toda 


It | Welt 
should first 
should try to 


vorne to 
CONCH 
on the lite around mie 
out the situations and the comtlrets, the 


ittitudes. the problems which beset our 


trate 
sine te peo 


ple and thre 


lives and distill trom: these the freshness of tighth 
observed situations which any editor hopes to find 
for his fiction. TP think that is the best wav to veo 
about at 
COMING IN JUNE 
Some folks farm in summer. some travel 
Whichever Vou do or know about doing 
vou ll be interested ino the markets lists in 


the June Jonrnalist. coven 
vour best markets for farm and travel articles 

There will be a practical article on travel 
writing by Ralph Friedman. other articles on 
fact and fiction, and the regular features that 
make Ao] a must for writers of all kinds. 

If vouwre not a subscriber, make sure of get 
ting the June and subsequent issues. Use the 
handy order form on Page 31 
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Books for ww riters | A BOOK ALL WRITERS WILL WANT TO OWN 


In this department are reviews of neu hooks 
of special interest to writers fs a service to its | 
readers, Author & Journalist will supply any of 


these hooks al the published price postpaid Send 
order with remittance to Nuthor & Journalist, 13/3 
National Bank of Topeka Building Topeka 
Kansas. 


WRITING FOR Trteviston, by Heath Third 

Edition. Prentice-Hall, Ine. 440 pages. $6.95 

\ background of short story and novel writing 
motion picture editing, and script writing for radio 
and TV has enabled Eric Heath to produce a com 
prehensive study of television from: the writer 
standpoint. He starts with the story plot. 
acterization, dialogue—then shows how the [\ pla 


* Lists 186 Christian markets 
* Gives practical tips on: 


Is constructed from. it Cour 
INGING r riting Tie ] 
Mr. Heath ANSWETS the reader's questions about @ hitting the ‘‘target ® keeping records 
many technical points. Phe text of several shoot * For beginning writers, seasoned writers. 
Ing scripts adds much to the practical value of the ONLY $1 
book 
Christian Writers Institute 


Dept. HAJ 
434 South Wabash Avenue, Chico ° 5, Illinois 
HaNpBook OF ENGLISH, by James ALS. MoPeak and 


Austin) Wright Phe Ronald) Press Company 


pages 83 
The writer who feels doubttul about ‘on “ideas in this 
sentence strucoure or other details will this t tr one 
book a sensible, reliable guide to Contemporary and 2s nave 
usuage There are also valuable suggestions on py now of this har rm 
librarv 1 } ng to sell! $2 stpaid PERENNIAL PRESS, ite AY, “392 
pra esearcn Lexington Ave., rev York 16, N. Y. 
\ or Coryricnt PrRaciier, by Margaret RIGHT WORDS WRITE CHE 
Make r plots Mc ve helped have 
Nicholson. Second Edition. Oxtord Universit M T\ -ccrinting 
Press, 274 pages. S650 inside Hollywood Studios COMPLETE atten help, or 
‘ hosting, on Nov toric creen, TV, and Stage Plays 
This volume represents a mayor revision of thy AW rite 
best practical book on Copyrig rhe for the non-legal JESSICA FOX MAY 
reader. It includes the changes in the ULS Copy Phone 5602 Fernwood Avenue 
right Law incident to our adhering to the Univer HOllywood 2-5448 Hollywood 28, Calif. 
sal Copyright: Convention: also decisions the 
courts and by the Federal Prade Communission on WRITE FOR THE JUVENILES 
the protection of literary and. pictorial property begin at the beginning and end up selling. The most 
omprehensive course of its kind on the merket, cov- 
ering every phase of story and article writing for tots 
to teens Learn the step-by-step procedure from one 
Success im popu ir writing 1s a matter of good whese work is appearing currently ir uvenile publ 
luck assisted by owyritine—Te tions.) Not a “‘tell how’’ but a SHOW HOW course 
ee ted by bad writing.—Terence Hanbury Personal criticism included. Write for free particulars 
White. MARJORIE M. DAVIDSON 


P. O. Box 104 Laceyville, Penna. 


Writing Help 


When you write your first book you will need some profes- 
sional help, and you get such help from an author who writes 
books of his own. | have been coaching writers into print for 
two decades. | shall be doing it this year and the next. | can 
do it for you. 


Write for my free descriptive folder entitled Book Writing 
Help. It tells you what | do and how we get started 


CHARLES CARSON, Citerary Can sultant 


Post Office Box 638-A, Manhattan Beach, Calif. 


May, 1956 
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Markets for Your Short-Short Stories 


Hk market for short-short stories is expanding. 
as the following list shows. The form is now 
represented in a wide variety of magazines. 

The increasing popularity of the short-short is 
due partly to the more rapid tempo of modern 
life, partly to the fact that the form is now fa 
more flexible than it used to be. The twist ending 
made famous by O. Henry and considered tor vears 
essential to the short-short. is no longer found in 
most published stories. \ majority of editors frown 
upon it. 

\t the same time, acceptable short-shorts must 
have action, conflict. climax. No editor of a sizable 
magazine iy receptive to a static Character or mood 
sketch. In other words, the short-short must have 
largely the same qualities as a longer short story 


Most editors regard a story anywhere between 
1,000 and 2,000 words as a short-short. Some few 
publish stories even briefer than 1.000 words 


Others stretch the upper limits of the short short 
to 2.500 words. The average published example is 
around 1,500. 

The preferred lengths are indicated by most of 
the magazines in the following list. Where not 
stated, it mav be assumed to be 1.000-2.000 

The list is confined to magazines which otter a 
consistent: market for short-shorts. Other publi 
cations may use a short-short and then—but 
only because it makes an exceptional appeal to 
the editor. 

Where prices are indicated, thes are per 
foc. means pavinent on ACCE 


now 


word 


or pel Story. 
Pub. means payment on publication 


} 


Adventure, 205 E. 42nd St., New York 17. 1,00C 
2,500 words. Stories of action, danger, and suspense 
in the men’s field. Alden H. Norton, Editor. $150 
$250. Acc 

American Farm Youth, Danville, !!!. 200 500 word 
appealing to farm boys between 14 and 24 years of 
age. Robert Romack, Editor. ac. Pub 

The American Girl, 155 E. 44th St., New York 
About 1,200 words. This is the magazine of thi 
Girl Scouts of America, and stories should appeal! t 
girls 11-17. Marjorie Vetter, Fiction Editor. Ic u 
Acc 

The American Magazine, 640 Fifth Ave 
19. Approximately 1,500 words. General family ar 
peal. “‘We have few taboos; we run Westerns 
love stories, adventure and crime. We avoid the super 
natural, and super-science.’’ Prefers surprise ending 
but does not insist on them. Robert Meskill, Fictior 
Editor. First-class rates. Acc 

American Junior Red Cross Journal, | 8th and £ 
Sts., N. W., Washington, D. C. 1,500-1,800 word 
slanted to interests of teen-agers—wholesome, well 
written, and emphasizing good character traits, humar 
relations, service, etc Controversial material and 
adolescent love are taboo. (Mrs.) Lois S. Johnson, Edi 
tor. Nominal rates. Acc. 

American Junior Red Cross News, | 8th and E£ Sts 
N. W., Washington, D. C. Under 1,500 words for 
children in grades 4-6 on subjects such as children 
in other lands, animals, holidays. 600 words for chi! 
dren in primary grades. (Mrs.) Lois S. Johnson, Edit 
Nominal rates. Acc 

The American-Scandinavian Review, |27 73rd 
St. New York 21. 1,000-2,500 words. Must be on 
a Scandinavian topic or about Scandinavians or 
Scandinavian-Americans. Erik J. Friis, Editor. 1c 
Acc 
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New York 


and 


Argosy, 205 E. 42nd St., New York 17. 1,000- 
2,500 words. Stories of action, danger, and suspense 
in the men’s field. Alden H. Norton, Executive Editor 
$250-$500. Acc 

Best Western Magazine, 655 Madison Ave., New 
York 21 1,000-2,000 words. Character plot pre 
ferred; trick twist must be very unusual to succeed 
Robert O. Erisman, Editor. Ic up. Acc 

Boys’ Life Magazine, New Brunswick, N. J. 1,500 
2,500 words. A few short-shorts for boys 10-16; espe 
cially seeks adventures or mysteries suitable for tell 
ing around campfires. Sample copy of magazine and 


folder of information available on request. Harry 
Harchar, Editor; Frances Smith, Story Editor. $100 
up. Acc 


Camera Arts Publishing Co., 3755 W. Armitage 


Ave., Chicag 500-2,500 words. Stories for men 
with emphasis on humor, spice, satire. Joseph Sorren 
Editor. 2c-5c. Acc 


Dame, Ind. Wholesome 
10-15. No 
Subjects may 


The Catholic Boy, Notre 
plausible stories for boys 


mance, no preaching, no moralizing 


gripping 


be sports, adventure, mystery; principal requirement | 
strong plot—an exciting problem or conflict to be re 
solved. Rev. Frank E. Gartland, C. S P., Editor. Uy 
to $100. Acc 

The Catholic Home Journal, 220 37th St., Pitts 


burgh 1, Pa. 1,000 words, preferably in a humorou 
veir Themes should center around the home 
children, etc. Rev. Urban S. Adelman 
lc up. Acc 

Catholic Home Messenger, Canfield, Ohio 800 

200 800-2,200 words. Adult fiction pointing up 
and religious problems. Rev. Bernard 
Editor. Tenth of month after 


he 


Editor 


wive 


cial, family 
M. Borgogno, 


icceptance 


Catholic Lamp, Graymoor Press, Peekskill, N.Y 
Around 2,000 words; Catholic in tone Fro Samue 
Cumming Editor 21 2C Acc 

The Catholic World, 411 W. 59th St., New Yor 


on modern themes. Rev 
About $7.50 a page 


high quality 


P_, Editor 


7. tories 


John B. Sheerin, C. S 


Champion Crosswords, 2!5 Fourth Ave, New York 
3. Maximum, 1,000 words. Mainly short-short wh 
dunits in which misspelled crypt 


words, jram r 


ther codes are used to solve the mystery. It is neces 
iry that these be logical and essential to the story 
All the necessary facts and clues should be given in 


not more than 800 words, followed by not more than 
200 additional words giving the solution to the my 
tery. Walter H. Holze, Editor. 2c up. Pub 

Child Security, 1836 Cimarron St., Los Angeles 19 
Calif. 800-1,200 words. Sympathetic stories about 


children. Send for free copy of magazine before sub 
mitting MSS Amelia Isabel Frey Editor $5-10 
Pub 

The Christian Advocate, 740 Rush St., Chicago 1 | 
1,000 words. Subject matter; family, home, travel, re 
ligion. T. Otto Nall, Editor. 2c up. Acc 

Christian Life Magazine, 434 S. Wabash Ave., Chi 
cag 5 1,200-1,500 words Stories must center 
around problems of adult evangelical Christians 
Twist endings preferred. Janice Gosnell, Fiction Edi 


r. 2c. Pub 
Christian Trails, Third and Reily Sts., Harrisburg 
Pa. 1,500 words. Directed to boys and girls 9-16 


Stories must have action and a definite Gospel mes 
sage, but without obvious preaching Inclusion of 
both boy and girl characters desirable. Taboo are 


war, fighting, divorce, gambling, theatre, movies, etc 
Seasonal stories should be submitted eight months in 
advance. P. B. Christie, Editor. 2c a word or more 
Acc 

Collier's Magazine, 640 Fifth Ave 
1 350-1,500 words. ‘‘We will continue to 


New York 19 
use the plot 


JOURNAL ISI 


ted, surprise-ending stories as we have in the past. But 
these with stories in which the 
central character a revelation about 
elf-wisdom or a flash of insight 
than situation. We 
fragmentary stories or unresolved m 
piece Warren Brown, Associate Fiction Edit 
$850 per st ry. Acc 
52 Vanderbilt Ave 
word For readers 14-19 


we would like to vary 
ending gives the 
himself 1 bit of 

that more | resolved 


+ 


just a 


want 


New York 17. 1,500 
Our teen-age readers 
their own age, facing the 
recreation problems they 
Keep in mind that today 
phisticated. You can't 
can‘t preach. What we're Ic 
well told.’’ Claire Glass 


rie about people 
| and 


every day 


want 
family | ch 
themselve ICE 

ung person pretty write 


Editor 


wn to him u 
IS Gg storie 
Acc 
Complete Western Book Magazine, 655 Madison 
Ave., New York 21. Same requirements as Best West- 
ern Magazine, above 
Computers and Automation, 513 Avenue of the 
Americas, New York 11] 1,000 words uf Science 
ed to computers. Edmund C. Berkeley, Edi 
Pub 

& osmopolitan, 959 Eighth Ave 
500-2,000 word Sophisticated, adult material 
hn J. O'Connell, Edi Standard price $850. Acc 
Council Fires, Third and Reily Sts., Harrisburg, Pa 
| school and college age 
Stories should contain a Gospe 
present a Christian atmosphere 
Christian Teeils, above P B. Christie 

| cup. Acc 
Crosier Missionary, Onamia 
Storie f a wholesome 


pertaining t 


New York 19 


800-1,500 
pre -achy 
Cath 


Benn 


Minn 
but not 
Christian or 


endinc 


espe gaily 


family reters Surprise Rey 
Edttor. 26-Se. ‘Acc 

Delt Puzzles, Dell Publishing Company 
61 Fifth Ave New York 16. 500 words maxi 
agimmick that the 
Order t solve the mys 

need not be a murder mystery 
we prefer something lighter. We 
under any cir 
appear in the story 
Kathleen Rafferty 


cr O 


r gory 


Easy Crosswords, 215 Fourth Ave, New York 3 
juirements as Champion Crosswords, above 
Escapade, Suite 205, 8511 Sunset Blvd., Los An 
46, Calif 1,000 word: Men’: phisticated 
humorous type Prefer 
David Zentner, Editor. 5c 
acceptance 
ns E. 40th St.. New York 16 
for longer love stories 
rt-short only if it tells a 
uited to its short length 
1s as such—only there mus 
urprise till the end 
Editor. Ic. Acc 
Wabash Ave 


ries of 


Some re 


Chica } 5 
general nature: ad 


a 
Eileen O’Hayer, Man 


Extension, 
1,000 500 word St 
venture mance, mystery, etc 

Good rates. Acc 

Family Circle, 25 W. 45th St., 
prefer stories with a strong emotional af 
situation that homemakers can identify 
i for love torie He 
ut children, teen-agers, persons. No 
straight crime detection or sordid situations desired 
Little interest in the trick situation short-short 
Maxine Lewis, Fiction Editor. No set rates. Acc 

The Family Digest, Huntington, Ind. 500-1,000 

rds. Stories of interest to any member of the family 
Francis A. Fink, Editor. 2c. Pub 

Fantastic Universe, 47! Park Ave 

000-2,500 words. Science ficti 


May, 


New York 36 We 
realistic 
Pres 


with 


with 
stocked 


ent need 


stories ab 


ily 
Ide r 


New York 22 


1956 


n and fantasy; uses 


WRITER’S WORKSHOP 
BY CORRESPONDENCE 
Television - Plays - 


Vriting for 
home 


of Dramat 
lle writer W 


rection of the master teacher 


LAJOS EGRI 
Art Dramat Writing Simon 
“This book will live through the 


print 
6th ¢ ng 


Pasca 


Collaboration and Criticism Services 


EGRI COURSE 2 Columbus —_ 


New York 19, N.Y 
Established L N. Y. State 


WILL LOZIER 


writing profession a complete literary 
Drop me a line and tell me your needs 


LOZIER LITERARY SERVICE 
134-25 Cherry Avenue Flushing 55, N. Y. 


Now offers the 


service 


Have you tried CIRENCESTER? 

1 An alive Canadian agency for authors everywhere 
et us place your manuscripts—fiction, articles, plays 
ght verse. Reading fees $2.00 per 3000 words. Sales 

ten percent; foreign fifteen. The RIGHT market may 
se that rejected script! Criticism and revision if 
jesired 


CIRENCESTER LITERARY AGENCY 
South Post Office Niagara Falls, Ontario, Canada 


“ILL BUY YOUR STORIES!” 
_ SAY THE EDITORS. 


fe ction of all types — fillers, trade 

es, publicity, advertising copy, 

columns and syndication was never greater 

free folder explains why 

telling hundreds of new writers why 
b r stories Write right now to 
‘THE NON- FICTION PRESS 

Dept. N, Box 1008 Glendale, Calif. 


Writing for the Juveniles 


is easy, instructive, pleasant and profitable. 
niarket open to inexperienced writers—and 
where you can EARN WHILE YOU LEARN! My specialized 
curse of instruction in WRITING FOR THE JUVENILE 
MAGAZINES plainly teaches how to write for this wide-oper 
norket. Send for terms and descriptive folder 


WILLIAM C. DERRY 


The largest 
the only one 


40 Rock Avenue East Lynn, Mass. 


FRIENDLY, EXPERT HELP 


years 
methods 


What every writer needs 
worldwide clientele Mo jern 
rewriting ghosting nstruct 
articles, poems, fiction, non-fic 
| d when ready Free carbon on white paper SV.25 
> a thousand word average M nimum $6.50 


IRMA A. GWIN-BUCHANAN 


(San Francisco 1918 to 1943) 
2140 Empire St., Stockton 5, California 


Each prop 


OR MEN ONLY: 


MALE, STAG, etc, offer good pay for gutty, 

lusty, he-man yarns based on truc adventures 

let Clover House help you cash in on yours. 

Send stamped, self-addressed envelope today with your 
best story up to 5,000 words for FREE analysis and 
details on our “Revision and Collaboration Service” 
that has sold yarns AT 10c A WORD for such writers 
as Ralph Perkins, Gene Allison, etc. Address: Clover 
House, Box 1107, Dept. A-5, Santa Monica, Calif. (or 
write for Free details of our Writer's Aids for everyone.) 


— 


N MERICAL — The “Write’’ Way To 
! write by having you write complet 

phrases and paragraphs! Yes, each 
ist f your own, and each story is a ws 
Earn wh e you le ra Mir tructor who has 
teaching creative writing behind him 


COMPLETELY NEW! NOMINAL COST! 
THE NUMERICAL WRITING COURSES 


Geo. M. Osborne, Dir., 
2898 Chase Street, Denver 14, Colo. 


EXPERIENCED TYPIST 


Approved editor's style on 
Extra first and last pages 
rrection n spelling, gram 


Neat 
16-Ib. or 20-Ib. t 


One Tre 

ma etc work proofread and mailed 
to yc 40c per thousand words, PLUS POSTAGE 
E ng and ty omplete $1.00 per thousand words 
New Electr ty 


pewr 
AGNES CAMPBELL 
868 South Pearl, Suite No. 2 Denver 9, Colorado 


GHOST WRITING 


My work has been published in the United States, Canada 
England, Scotland, India and in braille. I'd like to help you 


too. Tell me your needs and write for details 


WILL LOZIER 
134-25 Cherry Avenue, Flushing 55, N. Y. 


BOOK 


County Historie 3;ographies Histor 
Novels, Re 1 e, etc Nationa 
Advertising. For f 


AMERICAN GUILD PRESS 
2218 N. Harwood St. Dallas 1, Texas 


TO WEHITE.... 


About NOVEMBER in MAY! Your stories, articles, poen 
picture ire timed to EDITOR r 
Thanksgiving a pre-Xmas tt ALE 

ar with IT’S TIME TO WRITE 

to IT’S TIME TO WRITE 6 Broadway 


ACCURATE MARKET 
LISTS 


The manuscript market lists published tr AUTHOR 
& JOURNALIST are recognized as tops in accuracy 
and reliability 

Special market lists are contained in the following 
issues, Copie »9f which are available at 25¢ each 
postpaid 

Handy Market List. January, 1956 

Book Publishers. November, 1955 

Business (Trade) Publications. December, 1955 
Comic Book May, 1955 

Filler Markets. March, 1956 

Greeting Card Verse. August, 1955 

Juvenile Magazine February, 1956 

Little Magazines. October, 1954 

Plays for Amateur Production. August, 1955 
Poetry, Including Light Verse. April, 1956 
Religious Magazine October, 1955 


Spec lized September, 1955 
Syndicates 1955 
Send 25c (coin or stamps) for each copy you wish 


We suggest you order TODAY—the supply of 
copies is limited 
AUTHOR & JOURNALIST 


1313 National Bank of Topeka Bid3. 
Topeka, Kansas 
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2-4 fantasy short-shorts per issue Le Margulle 
Publisher. Ic. Acc 
Fantasy & Science Fiction, Mercury Publicati 
47) Park Ave New York 22. Any length especialiy 
vignette under 500 words Any thems t CIENCE 
fiction or other imaginative types of fantasy tre 
n novelty f concept. Address \SS. to Anthony 
Boucher, Editor, 2643 Dana St., Berkeley 4, Calif 
)-$50, occasionally more. Acc 
Galaxy Science Fiction, 42] Hudson St., New Yor 


14. 2,000 words or more. Subjects in science fiction 
except extrasensory f eption telepathy, telekinesi 
teleportation, etc lence fiction is a tough field 
to break into, and particularly with short-short 
H. L. Gold, Editor. $100 minimum. Acc 

Good Housekceping, 57th St. at Eighth Ave. New 
York 19. 1,000-2,000 word No restrictior 151 
type of story, theme, etc. Herbert R. Maye Edit 
$600-$2,000. Ac 

The Grail, St. Meinrad, Ind. Up to 1,000 word 
Humorous treatment of family living Rev. Walter 
Sullivan, O. S. B Editor 2c uf A 

Handy Crosswords, 215 Fourth Ave. New York 3 


Same requirements Champion Crosswords, abov 
Home Life, 127 Ninth Ave, N., Nashville 3. Tenr 


Wholesom tories with a messaae n any phase f 

family living. Joe W. & art n, Editor. 1% A 
Ladies’ Home Journal}, pendence Square, Phi 

delphia 5, Pa es not engths, type r sul 

jects. ‘We buy fiction, long or short, whatever it m 

t about, if w i it Bruce uld and Beatri 

B Kmar 1, T rat $8 minimum 


Leatherneck Magazine, Box 1918, Washington 13 
Bin G pt 000 word Plot essentia not mer 
inciaent Must have Ippeal to Marine Kar A 
Schuon, Managing Editor. $100 up. Ac 

The Lookout, Hamilton Ave. at 8] Cincinnat 
31, Ohi 1,00 1,400 word Must have wt ¢ m 
ne but not mawk«ishne Ind effective toryte 
tyle Should appeal to the average adult and older 


P. Leavitt, Editor Usually $25 Acc 
_The Lutheron, 1228 Spruce St., Philadelphia 7, F 


0-750 words involving human interest incident 

sitable for hurch paper Surpri nadir referre 
G. Elson Ruff, Edit About Ic. Put 

Manhunt, 545 Fifth Ave New Yor c 

500 word Crime fiction, we written, with im 
pact m t from rimin Ww + 
view Walter E schmidt, Editor Z A 

Man to Man, 2 West 26th St.. New York 
Maximum 1.500 word Strong masculine them< 
witt ex interest: may include crime angle pa t have 
emotional impact a we iS f t N 
humor r history surprise ending referred Everett 
Myer Editor SO uf Pub 

Mantrap, 545 Fifth Ave, New Yor io Rae 
quirements as Manhunt, above. Ic. Acc 

Mary Immaculate, P.O Box 96 in Antonio é 
Texa 1,000 word Human interest wit Tel] 


r 

McCall's, 230 Park Ave, New York Storie 

with g Ga feminine Ippea betty r 

Fiction Editor. First-class rate A 
Montrealer, 770 St. Antoine St 


Canad O00-2,000 word An ect matter | 
hand!ed in ty ealing to tnt nt and ed 
cated reader Aversion t irpri endir BW 
Turnbull, Managing Editor. $35-75. Pub 
New England Homestead, Springfield, Ma 70( 
1,500 word Should deal with rural life J. G Wat 
n, Editor 23 a published inct Put 


Legal Magazine, 545 Fifth Ave., New York 


Off-beat storie with strong writir 


OO wor uD 
ind plot t Iippeal t idult male 1UGIENCE 
earthy and humorou torie George Wiswel Editor 


$100 up. Acc 


AUTHOR JOURNALIST 


Com 
Same 


Official Crossword Puzzles, Del! Publishing 
pany, Inc., 261 Fifth Ave., New York 16 
quirements as Dell Crossword Puzzles, abov: 

rmerly Fifty Crosswords, 5 


re 


Pastime Crosswords, 


Fourth Ave., New York 3 ime requirements as Dell 
Crossword Puzzles, oboy: 

Playboy, |] E. Superior St., Chicago 11 800 
1,000 word Prefers clever plots with sardonic 
twist No vignette r mood piece Stories must 
appeal your imban men Ray Russell, Executive 
Editor. Higk rote Acc 

Pocket Puiaioeed Puzzles, 261 Fifth Ave., New 
York 16. Same requirements as Dell Crossword Puz- 
tles, above 

Power, 434 S. Wabash Ave., Chicago 5. 1,200 

800 words. Primarily teen-age fiction, but stori¢ f 


in early 2 ore use 


r foreiar 


adult 


ting 


fter acceptance 
The Progressive Farmer, 546 rande Bldg., D 
( Texa Occasionally a short-short of around |,2 
word Rural background, preferably Southern, d 
ired Eugene Butler, £ tor 4 Acc 


Quickie Crosswords, 215 Fourth Ave., New York 3 
me requi Champion Crosswords, at 
Mupecine, 10 E. 40th St 


Offt-tr ence. intria 


rement 


New York é 


4 


Redbook, 230 Park Ave 


tobhle if th L n kK t {ik Fic 
tior E t tor r Iti 
Pals with tr } rov that writ Ww 
a] rewc t uperior performanc A 
The Reign Sacred Heart, ; Corners, W 
words uf Adventure, mystery ve, home, ad 
tment to surround racia! problem nything 
+ inreresr fT tr eader vided it ean 
ond wt rv Fict that contains a good ; 
either m expr ¢ torie portraying 
elf Ind unswerving loyalty an Jedicatior 
t ] ern t we me Preter irpr end 
in Pi Cc Editor Acc 
Revealing Romances W. 47th St., New York 
é 4 cont 


The Saint Detective Maine, 471 Park Ave., New 
York 22. | 2,500 word Any type of story de 


Mar 


junes 


Secrets, 23 W. 47th St., New York 36. 1,500 
word me re rements as Revealing Romances, 

The Sign, M tery F e, Union City, N 

000-2.0 Ww t f general interest t 
rdina ler reliai tone preferred 
but not nece vy. Rev. Ralpt rman, Editor. $150 
$200. Ac 

Simple Crosswords, 215 Fourth Ave., New York 3 
Same requirement Champion Crosswords, above 

Sir!, 2] W. 26th St., New York 10. 1,000-1,200 
words. Dramatic detective, gangster, anything 
rough and ready } a love interest. Likes sur 
prise ending Adrian B pez, Editor. $50. Pub 

Speedy Crosswords, 215 Fourth Ave., New York 3 
Same requirtments as Champion Crosswords, above 

Straight, Hamilton Ave. at 8100, Cincinnati 31] 
Ohi 1,200-1,500 word Must appeal t teen 


WE SELL SHORT STORIES, 
BOOKS, PLAYS, ARTICLES. 


Poetry « e ho: cs 
t Perconail rer resentction for est 

writers For information {4 references write to 


ANITA DIAMA!T 
The WRITERS’ WORKS'iOP, Inc. 
280 Madison Avenue, New Yerk 16, N. Y. 


Box 202-AJ 


0d jality Kraft with gumme a Writers he 
e r } 
Nc 50 No. 11 
2 6x9 and 
A stage 


Excess w 
no tehead and 100 6 
three fir Pr 


LEE —E. GOOCH 


Hernando, Miss. 


WHO OWNS THE BOOKS 
YOU PAID TO HAVE a 


you hould, ar we 
WILLIAM-FREDERICK PRESS 
313 West 35th Street New York 


1, 


N. 


¥. 


134-25 Cherry Ave. 


CORRECT TYPING 


ch is rrecf in every 
50c per thousand words 


detail 
Fre 


manuscript wt 


1dvantage 


PAULINE LOZIER 


will 


Flushing 55, N.Y. 


give 
carbon 


| 
| 
| 
| 


Song Poems and Lyrics 


Wanted 


TinPan Alley, Inc. 


1650 Broadway 


New York 19, N. Y. 


DO IT FOR 


have ghost-written 
s for hundreds f ytist 


to help you see your name 


row materia ible 
FREE. Als ant Chart & Be ormu 
WILL HEIDEMAN 
O. Box 146 A 


New Ulm, Minn. 


GAMBLE A BUCK? 


That's all it ta to learn about ng comic book 
stories. My 15,000 word booklet UNDAMENTALS OF 
COMIC SCRIPT WRITING tells you how No drawing 
experience needed. Send your dollar to 
EARLE C. BERGMAN 
1255 North Gordon St. 
Hollywood 38, Calif. 


POETS ne 


e lity as song ma- 

terial. Ser any subject. We 

Ww analyze them FREE and send you interesting informa 

tion on how to transform y r best poems into songs. No 
obligation, of course 


CROWN MUSIC CO. 
1476-P Broadway 


more of your 


New York 36, N. Y. 
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agers, and boys and girls should be main characters 
Well-constructed, interesting, exciting plots; char 
acter-building elements. Preference for surprise end 
ings—"‘up to a point!’’ Dana Eynon, Editor. To $25 
15th of month after acceptance. 

Teen Talk, 2445 Park Ave., Minneapolis 3, Minn 
Publication of Augustana Lutheran Church. Stories of 
interest to early teen-agers, which will lead to higher 
goals and ideals. Deloris Kanten, Editor. Vac. Acc 

Texas Rangers, 10 E. 40th St., New York 16 


1,000-2,500 words. Véirile stories with Old West 
background. Rarely if ever uses modern setting 
Prefers the surprise, or twist ending. Jim Hendryx 
Jr., Editor. le up. Acc. 


This Week, 420 Lexington Ave., New York 17 
1,000-2,000 words. Fiction of the highest quality 
which reflects our times, Our problems, our emotions 
William |. Nichols, Editor; Stewart Beach, Executive 
Editor; Marion Morrison Tingue, Fiction Editor. Tor 
rates. Acc 

Tracks Magazine, Chesapeake & Ohio Railway 
Terminal Tower, Cleveland, Ohio. 1,000-1,500 words 
Highly humorous stories with strong railroad back 
ground and lingo. Plots using too much boozing 
taboo. Ted O’Meara, Editor. 3c. Pub 

Triple Western, 10 E. 40th St.. New York 16 
1,000-2,500 words. Virile stories with an Old West 
background. Rarely if ever uses a modern Western 
setting. Any locale west of the Mississippi and pe: 
pled by characters in any occupation existent prior t 


ARTICLES AND STORIES WANTED 
Manuscripts edited and marketed 
No course of study but lots of personal help and guidance 
Write for FREE copy of ‘’Article Writing 
for Beginners 
L. TURNER LITERARY SERVICES 


10 Redwood Ave., Toronto 8, Ont., Canada 


EASIEST WAY TO MAKE $1 TO $10 DAILY 


WRITING FILLERS 
Will Heideman’s New 1956 Revised Course & Markets 

No long training or professional style and plotting technique 
needed. Shows how to write humor, juvenile stories, house- 
hold tips, rewrites, etc. Complete with samples. 150 markets 
also month of help to 1500 words of fillers if you order now 
Other fiction courses and help available. Return this ad and 
$1.00 today to WILL HEIDEMAN 


P.O. Box 146 A New Ulm, Minn. 


TO AUTHORS OF BOOKS 
published on a COOPERATIVE BASIS, we 
have a plan for the additional promotion 
and distribution of your book WITHOUT 
COST TO YOU. 

If interested, write for details to 
WRITERS SERVICE 


Answer (to question on page 8): 

COMPLETE WESTERN BOOK MAGAZINE (23rd 
year), WESTERN NOVEL & SHORT STORIES (22nd 
WESTERN SHORT STORIES (20th), 2-GUN WEST 
ERN, BEST WESTERN. (Robert O. Erisman, Editor 
Arthur Lane, Associate. 655 Madison Ave., New 
York 21, N. Y.) 


1900. Prefers the surprise, or twist, ending on short 
shorts. Jim Hendryx, Jr., Editor. lc up. Acc 

True Confessions, 67 W. 44th St, New York 36 
1,500-2,500 words. First-person stories on any sub 
jects of interest to young women, with emphasi n 
emotional conflict experienced by the narrator. Writ 
ing must be strongly realistic. No stories with tricl 


endings; the situation should build up to a natural 
resolve and not be dependent on last-minute twist 
Florence J. Schetty, Editor. $100 up. Acc 

True Love Stories, 205 E. 42nd St., New York 17 


Teen or marital problems, emotional! 
May C. Kelley, Editor 7 


] 000 words 
told in first person 
Acc 

True Story, 205 E. 42nd St., New York 17. 1,00¢ 
1,500 words. First-person stories of everyday prot 
lems; heroine learns through some kind of human e> 
perience a lesson pointing to a better way ft life 


$50-$75 


Writing should be emotional, characterization emph 
sized. Aversion to surprise endings. Nina Sittler D 
rance, Editor. $100. Acc 


2-Gun Western, 655 Madison Ave., New York 2] 
Same requirements as Best Western, above 

U.S. Lady, 734 15th St, N. W., Washington 
D. C. 250-500 words. Must have military angl 
preferably from point of view of 
women in the services. Alvadee Adams, 
$25. Pub 

Victorian Magazine, Lackawanna 18, N Y. 500 
2,200 words. Love, home, family——slight preferenc: 
for husband and wife stories. American locale. Aver 
sion to surprise endings. Robert K. Doran, Editor 
2c-5c. Acc 

Vision, Christian 
St. Louis 3, Mo 
appealing stories 
Yac. Acc 

Western Family, 1300 N. Wilton Place, | Ar 
geles 28, Calif 1,500 words or more, approaching 
2,500 the best. Fresh, bright 
moving, light romance with love as the main 
est. A few stories about family living, teen-age r 
mance, children. Settings preferably in the Vest 
Fiction should appeal to a woman of 25. Web J 
Editor. 3c-5¢e. Acc 

Western Novel & Short Stories. 655 Madison Av« 
New York 21. Same requirements as Best Western 
above 

Western Short Stories, 655 Madison Ave New 
York 21. Same requirements as Best Western, at 

West Park Publishing Corporation, 500 Fifth Ave 
New York 36. Will soon start two new magazines f 
tentatively titled The Gent and The Dude. G 


Service Wive 


Editor. $10 


Board of Publication, Box 179 
2,000-2,500 words. Wholesome 


for teen-agers. Guin Ream 


exhilarating 


inter 


men 

1,000-word stories, ultrasophisticated but in impec 
cable taste and of top literary quality. Some fict 
with campus background. David Lowe, Editor , 


rates. Acc 

The Young Catholic Messenger, 38 W. Fifth St 
Dayton 2, Ohio. 1,200-1,400 words. Mystery, ad 
venture, humor, school life, etc., appealing to junior 
high school age. Nothing in violation of the best 
moral and educational principle Jame T Fee 
Editor. $75 up. Acc 

Youth, Fifth and Chestnut St Anderson ind 
1,500-2,500 words. Character-building, non-mora! 


izing stories with characters of high school to young 
adult period. Kenneth F. Hall, Editor Basic rate 
c. Acc 


FREE! FREE! FREE! Analysis of a THIS 


WEEK SHORT-SHORT by Robert Oberfirst 


THIS WEEK with a circulation of about 10,000,000 publishes the best short-shorts obtainable and pays the 


highest rates. 
of THIS WEEK, writes me regarding this booklet: 
This Week short-short and | thought it was just right. 


This booklet shows what makes a This Week short-short tick. 
read with a great deal of interest your analysis of a 
| felt it was something of a classic 


Stewart Beach, Fiction Edito 


It will be 


mailed free to all writers seriously interested in writing short-short fiction 


ROBERT OBERFIRST, Literary Agent, 


P.O. Box 539, Ocean City, New Jersey 


30 


AUTHOR JOURNALIST 


 ADEAS. 


ADEAS offers you an inexpensive opportunity to ad- 
vertise your miscellaneous wants and wares. Rate: 9c 
a word, first insertion; 8c a word, subsequent inser- 
tions of the same copy; no agency commission allowed. 
Checking copy 10c extra. Copy and remittance must 
reach us by the 28th of the second month preceding 
insertion. Critics, courses, agents, typists, may use 
display advertising only. AUTHOR & JOURNALIST, 
1313 National Bank of Topeka Bldg., Topeka, Kans. 


BOOKS, MAGAZINES,’ NEWSPAPERS 


NEARLY 3,000 CHARACTER TRAITS, 10 charts, wheel, list 
of emotions, etc., in SCB Character Kit. YOU can create 
thousands of realistic, lifelike characters that sell today’s 
stories. FREE calendar reckoner. Complete Kit $2. FREE 
information. Blois, 3159 East 28th, Vancouver, Canada. 


HOW TO BE A PUBLIC STENO (What to Charge). A com- 
plete guide to the lucrative and enchanting field of public 
stenography. 25,000 words $2. PUBLIC STENO, Box 253, 
Tyler, Texas. 


STREAMLINING THE FEATURE, a new book by the author 
of the famous “PUTTING IT IN THE COLUMN,” now out. 
Price $2.50. Get a copy TODAY as edition is limited. 
Endorsed by such noted authors as Jack Woodford, Charles 
Carson, Cedric Windas, and others. Won Manuscripters’ 
award as “Outstanding Textbook for Writers.” Former 
Screen editor says: ‘‘Combining informative matter with 
interesting personal anecdotes is a new approach in text- 
book writing. It drives home the points. | am sure the 
book will profit those who are fortunate to own it.’ BEN 
ARID, 1141 7th St., Hermosa Beach, California. 

LIFE WITH HAPPY COAL MINERS. 50c. Paul Horris, 422 

North Fourth Street, Cambridge, Ohio. 


MY COURSE BRINGS 100° SALES. Mailed on receipt of 
one-dollar money order. Ross Kavaner, 924 - 14th Avenue 
West, Calgary, Alta., Canada. 


“LIGHTER SIDE’ cartoon book, $2.00. Artist’s sale. Alvin 
Bloodworth, 195 S. Euclid, Upland, Calif. 
DOLLARS FOR FILLERS, 10c; Winning Tips, 10¢. Pattillo 


Agency, Clanton, Alabama. 


WANT TO WRITE cartoon gags? Charles Dennis's book on 
gag-writing is the finest ever published on the subject. 
$2.95. Complete satisfaction guaranteed. Earle Tempel, 
Box 430, Van Buren, Ark. 


FOOL-PROOF HANDBOOK of English. Every writing problem 
explained and illustrated. $1.00. Morjorie Davidson, Lacey- 
ville, Penna. 


RHYTHM IN WRITING. Poe introduced ratiocination with 
his detective tales, but it is also important in any fiction. 
$1.00. R. N. Risser, 30 W. Bayaud Ave., Denver, Colo 


MARKETS 


INFORMATION GUIDE for cartoonists and gagqwriters. Full 
of new cartoon markets, tips, hints, cartoon and gagwriting 
lessons and cartoon news. Send 10c for trial copy. Infor- 
mation Guide, 2776 California Court, Lincoln, Nebr. 


MARKET LISTS! Back numbers of AUTHOR & JOURNALIST 
listing various types of markets for manuscripts are avail- 
able, as long as they last, at 25¢ each postpaid. October, 
1954 (Little Magazines). May, 1955 (Comic Books). Au- 


gust, 1955 (Greeting Card Verse, Plays, Syndicates). 
September, 1955 (Specialized Magazines). October, 1955 
(Religious Magazines, Company Publications). November, 


December, 1955 (Business Publi- 
January, 1956 (Handy Market 
March, 1956 


1955 (Book Publishers). 
cations—Trade Journals). 


List). February, 1956 (Juvenile Magazines). 
(Filler Markets). April, 1956 (Poetry, Including Light 
Verse). Send 25¢ each (coin or stamps) to AUTHOR & 


JOURNALIST, 1313 Notional Bank of Topeka Bidg., To- 
peka, Konsas. 


May, 1956 


BE SURE OF GETTING 


AUTHOR & JOURNALIST 


EVERY MONTH 


Articles by top-name authors 
A different market list in every issue 
Subscribe Now and Save Money! 


AUTHOR & JOURNALIST 
1313 Natl. Bank of Topeka Bldg. 
Topeka, Kansas 


| enclose remittance for my _ subscription: 


$3 for 2 years (saving me $3 over 
single copy cost) 


$2 for 1 year (saving me $1 over 
single copy cost 


50c additional per year outside U.S.A 
(Single copies 25c¢ each) 


Name 
Street 


City & State 


SERVICES 


WANT TO WRITE PROFESSIONALLY and thereby sell as 
quickly as possible? Find answer my ad, this magazine, 
poge 24 NATALIE NEWELL, Ghostwriter. 


ABC SHORTHAND IN ONE WEEK $2.00. Returnable. 
Zinmon. 215 A West 91, New York 24, N. Y. 

PHOTOGRAPHS OF NEW ORLEANS AND VICINITY for writ- 
ers. DiMarco Photo Service, 5424 St. Claude Ave., New 
Orleans 17, La. 

YOUR STORIES adapted for television. See Will Lozier’s ad, 
Poge 28. 

PHOTOGRAPHS FOR WRITERS. Reasonable. Paul’s Photos, 

3702 Lakewood Ave., Chicago 1 


PERSONALS 


swiftly, cre- 


AUTODYNAMICS Unlocks Your Subconscious 
Box 847 


atively, effortlessly. Free Amazing Brochure. 
(N-5) Ocean Park, Calif. 


La 


EXPERIENCE the thrill of romance thru this select club! 
Introductions-by-letter. This club is conducted on a high 
= to help lonely, refined, marriageable men andwomen 
ind compatible friends. Discreet, confidential service... 
Vast nationwide membership. Est. 1922...Sealed particu- 
lars FREE. EVAN MOORE, Box 988, Jacksonville, Florida 
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What would you like from the 
publisher of YOUR book? 


SOUND 
PUBLICITY 


NATIONAL 
ADVERTISING 


AGGRESSIVE 
SALES PROMOTION 


THOROUGH 
REVIEW COVERAGE 


A BEAUTIFUL 
BOOK 


Vantage Press gets its authors on radio and television shows, gets 
them feature stories in newspapers and magazines, arranges lectures, 


public appearances, 


Vantage Press GUARAN LEES national advertising to every author 


in newspapers, trade papers, and by direct mail. 


Vantage has sales representatives calling on leading bookstores and 
wholesalers in key cities. We display books at conventions, offer 


posters and circulars to dealers, arrange autograph partes, ete, 


Vantage sends its books to leading reviewers on newspapers, mag- 
avines, and special media all over the country. Vantage books get 


reviewed! 


Vantage gives vou a beautifully designed book and jacket—a book 
dealers are delighted to display in their windows, a book you are 


proud to own, 


You get all these advantages 


f 


Send for 
FREE BOOKLET 


Learn more about Vantage’s 
successful cooperative plan for 
publishing, promoting and mar 
keting your book. This plan has 
helped make Vantage Press the 
tenth largest publisher in Amer 
ica, in titles published. Send 
today for our Free Booklet BB. 
Fill in and mail the coupon 
now to: Vantage Press, 120 
West 31 St., New York. Branch 
offices in Washington, D. C. 
and Hollywood, Calif 


rom VANTAGE PRESS! 


Vantage Press, Inc., Dept. BB, 
120 W. 31 St., New York 1, N. Y. 


2 28) 


Hollywood Blvd., Hollywood 
fve., N.W.) 
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( 


In Calif 
In Wasli., 


1010 Vermont 


your FREE 24-page_ illustrated 
perative publishing plan 


Please send me 
booklet on your co-< 


Name 


Address 


LH 

| 

| FREE! | 
| a | 


